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Du Pont’s technical-service experts helped the 
manufacturer in maintaining or even upgrad- 
ing the leather quality in dyeing. 


ese two handbags could represent an ex- 
But it is the 


me range in leather costs. 
grad of the 


ality of the dye—not the 
ather—that determines their color perform- 
ce. Each was dyed with a deep-penetrating 
id, and each has full, bloomy undertones. 


Both bags will perform well as to color be- 
use each was processed with a Du Pont 
ye—a_ level-dyeing, uniform dye that 
is complete compatibility with syntans. 


In Du Pont’s line of dyes, there’s a wide 
range of colors and shades in colors—a dye 
for any leather you process. For technical- 
service helps, write FE. 1. du Pont de Nemours 
& Co. (Inc.), Dyes and Chemicals Division, 
Wilmington 98, Delaware. 


any Du Pont dye 
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BETTER THINGS FOR BETTER LIVING 
THROUGH CHEMISTRY 





ot and general health! 


is waterproof, protects fo 


Your shoes will SELL 
if they're SOLED 
with AVONITE 


These qpeet ottiion rey ts - OS 
nationally advertised by AVO ° 
to oe -y a pave amen aa ' Nationally 
in E, will sell more shoes for you! And, ‘ 
shoes SOLED with AVONITE stay SOLD! Advertised 
Take children’s shoes ... with AVONITE 
soles the shoes are actually outgrown before 
they're outworn. This saves adjustments and 
repairs for _— dealers, gets him repeat busi- 
ness. It builds good will for your brand name 
and extra-profits with more reorders for you! 
AVONITE is available in many irons, three 
different finishes, and six colors ... requires 
no special equipment to use. Write for sam- 
ples and Avonite’s free booklet, “Compare 


AVONITE 


TRADE MARK REG. 


AVON SOLE COMPANY 
AVON * MASSACHUSETTS 
FOR FORTY-TWO YEARS SPECIALISTS IN FINE SOLE MATERIALS 
MAKERS OF THE FAMOUS DU-FLEX AND CUSH-N-CREPE SOLES 





LEATHER SHOES 


ESTABLISHED 1890 


Vol. 124 


September 27, 1952 


No. 13 





FEATURES 


QUALITY CONTROL OF LEATHER, By Robert M. Lollar 


THE NEWS 


OPS SUSPENDS SHOE PRICE CEILINGS 
A. §. BECK BUYS CALIFORNIA CHAIN 


SHOE CHAIN PROFITS OFF 10% FOR FIRST HALF 
ALLIED KID REPORTS OPERATIONS PROFITABLE 


DEPARTMENTS 


Editorial 
Stylescope 
News X-Ray 


News Quicks 


Person to Person 
Leather Markets 
Tanning Materials Deaths 
News Hides and Skins 


Want Ads 
Coming Events 


Advertisers’ Index 





PUBLISHER 
Elmer J. Rumpf 


EDITOR AND ASS'T PUBLISHER 
William A. Rossi 
NEWS AND MARKET EDITOR 
Irving B. Roberts 
EDITORIAL RESEARCH DIRECTOR 
James Malone 
FASHION EDITOR 
Rosalie Marzbanian 
WASHINGTON EDITOR 
Joseph B. Huttlinger 


PRODUCTION MANAGER 
Paul C. Tedford 
CIRCULATION MANAGER 
June Mason 


LEATHER and SHOES, The International 
Shoe and Leather Weekly, published 
weekly by The Rumpf Publishing Co., 
300 West Adams St., Chicago 6, Ill. 


Cable address: HIDELEATH. Subscription 
price: United States, $5.00; Canada, $6.00; 
Foreign, $7.00. Single copies, !5c; back 
copies, 30c. Entered as second class matter 
Jan. 19, 1948, at Chicago, Ill, under Act 
of March 3, 1879. Additional entry at 
Boston. NOTICE TO SUBSCRIBERS: If you 
change your address, please notify us im- 
mediately. If you fail to do so, the Post 
Office will forward only two issues to a 
new location together with form 22-S, which 
should be sent us promptly. After that 
copies will be returned undelivered 


September 27, 1952 


HEADQUARTERS 
THE RUMPF PUBLISHING CO. 
300 W. ADAMS ST., CHICAGO 6, ILL. 
PHONE—CENTRAL 6-9353 


EDITORIAL OFFICE 
10 HIGH ST., BOSTON 10, MASS. 
PHONE—LIBERTY 2-4652 


OFFICERS 
President: Elmer J. Rumpf; Vice 
Presidents: C. E. Belding, F. G. 
Moynahan, W. A. Rossi; Secretary, 
L. C. Bedford. 

BRANCH OFFICES 
BOSTON 10, MASS. — Frederick G. 
Moynahan, George G. Dunning, 10 
High St., Liberty 2-4652 @ NEW 
YORK 7, N. Y.—Cardwell E. Belding, 
20 Vesey St., Barclay 7-8783 ¢@ 
WASHINGTON, D. C. — Joseph B. 
Huttlinger, Room 894, National Press 
Bldg., District 7362 © PHILADELPHIA 
31, PA. — Cardwell E. Belding, 5201 
Berks St., GReenwood 7-6785 @ CIN- 
CINNATI 2, OHIO — Robert O. Bar- 
don, 529 Sycamore St., Main 6662 © 
ST. LOUIS 8, MO.—William Creahan, 
3965 W. Pine St., Central 6913 © 
GREAT BRITAIN, AND EUROPE — J. 
B. Tratsart Ltd., 5 London St., Lon 
don, W. 2, Paddington 5946 @ 
SWEDEN & NORWAY—Nils Harald- 
son, Drottninggaten, 2, Orebro, 
Sweden, Orebro 13027. 


vat 


MEMBER: Audit Bureau of Circulations 


LEATHER and SHOES 


CREEPY 
BOTTOMS.. 
wilh 


Sole-tite 
Cork Filler 
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Smooth 
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QUALITY 
IS THE 
ANSWER 
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Over 15 years 
without a 
complaint 


of creep 
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COUPLE of months ago nobody 

would have dreamed that a hole 
in a shoe would become a Presiden- 
tial campaign issue almost as hot as 
corruption in Washington or the in- 
ternational situation. But since Adlai 
Stevenson was pictured with the hole 
in his shoe a couple of weeks ago, and 
more recently Vice-Presidential as- 
pirant Senator Sparkman posed for 
a similar shot (see picture in this 
issue of L&S), both the Democrats 
and the Republicans are making hay 
with the issue, 

But what’s bothering shoemen is 
that this holey-shoe business may be- 
come a fad. After all, what’s good 
for a Governor and a Senator (and 
maybe a President and Vice-Presi- 
dent) should be good enough for any 
of us. Such a trend could be con- 
tagious on a college campus or bowl 
over millions of kids in high schools. 
Already a lot of shoemen are experi- 
encing all the symptoms of delirium 
tremens just thinking about the dire 
possibilities, 


Extra Care For Heels 

There was a note of irony about 
the picture of Stevenson, For while 
it showed a big hole in the center of 
his sole, it also showed a big metal 
cleat on the outer edge of his heel. 
There may be an omen of prediction 
in this if he is elected President: it 
may be that he'll let his sole deterio- 
rate while taking extra good care of 
the heels. 

Well, as the Cleveland Press com- 
mented, “It was Stevenson's sole 
proof that he is waging a hell-for- 
leather campaign.” Stevenson has 
now had his old shoes half-soled. But 
he is also reported to have received 
several pairs of new gift shoes from 
shoemen responding to Stevenson's 
theme of “we never had it sole good.” 
In fact, we now have another publicity 
shot showing Stevenson posed with 
music labor czar James Petrillo, with 
the Presidential candidate showing 
off a pair of these new shoes. No 
doubt Czar Petrillo will now decree 
a special concert featuring such musi- 
cal masterpieces as “Massa’s In De 
Hole, Hole Ground” and “Body And 


s le.” 


HOLE IN ONE 


To Adlai, a hole in the sole is better than one in the head 





Land § Editorial 


Reprints available at nominal costs: 
Up to 100, 10e each; 200-500, 5¢ each 
1000-3000, 244c each; 5000 or over, 


1l%4c each. 





It was Elbert Hubbard who once 
remarked, “You can tell the character 
of a man by his shoes.” If Elbert, a 
pretty good analyst of human nature. 
were alive, he’d probably interpret 
this case something as follows: 

There are several types of men 
who walk around with holes in their 
shoes. First. the down-and-out fellow 
who can’t afford to have his shoes re- 
paired. In that case he needs help 
and is in no position to preach aid 
and prosperity to the rest of us. 

Second, he just doesn’t give a 
damn—which may be the way he 
feels about a lot of things. 

Third, he’s just plain forgetful——in 
which case he might tend to forget a 
lot of promises. 

Fourth. he knows the hole is there 
but just doesn’t think it’s important 
enough to do anything about it 
which wouldn’t be a healthy way to 
look at a hole in a national budget. 

Fifth. he knows about the hole but 
figures he can let it go a bit farther 
and economize—which in the light 
of past performance of 20 years of 
operating the national treasury would 
amaze the population. 

We don’t know into which category 
Adbai might fit. But we do know that 
to any shoe or leather man a hole in 
the shoe is worse than a hole in 
the head. Surely Adlai jeopardized 
the votes of the 50,000 repairmen 
who operate the country’s $250.000.- 
000 shoe servicing business. Surely. 
at the sight of Adlai’s holey shoes. 
they winced and said, “We never saw 
it (meaning the shoe) so bad.” 

Nevertheless, all this — publicity 
hasn't kept Adlai in a hole. He has 
been glib enough to dance around 
it without falling in. However, the 
whole thing is confusing. For while 
Adlai quickly announces that he has 
had his old shoes half-soled, in ad- 
dition to acquiring several new pairs, 
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Senator Sparkman, his running mate, 
now turns up with a fresh hole in his 
own shoe. We'd say that these two 
gentlemen ought to get together and 
find out what the campaign policy is 
to be—holes or no holes. 

We should think that a couple of 
men professedly dedicated to clean- 
ing up the mess in Washington would 
start right at the foot of the matter. 
It's hard to swallow when one talks 
efficiency on one hand and exhibits 
carelessness on the other. 

But Adlai, an able and clever gen- 
tleman., may be building up a piece 
of subtle strategy. With his soles 
worn through to his metatarsals, he 
can very well claim that he’s on the 
ball; or that a worn sole is indication 
that he has his feet firmly on the 
ground. 

But no matter how Adlai quips this 
one off, it won't set well with shoe and 
leather men. As a nation we've sen- 
timentally admired the barefoot lad 
who rises to become President of the 
United States. However. we've still 
a long way to go before we start ad- 
miring a barefoot man seeking the 
nation’s highest office. 


Poor St. Crispin 

People have a sort of special senti- 
ment and respect for their shoes 
which they don’t like to see abused. 
After all, it’s reported that the first 
creatures to come down the gang- 
plank of Noah’s Ark and set foot on 
dry land were a pair of soles and 
eels. Shoes, therefore, have a sort of 
age-old sentiment in the public mind. 
Adlai, by his oversight of this. was a 
bit careless. It's very probable that 
St. Crispin, patron saint of the shoe- 
makers, now resembles a pinwheel in 
his grave. 

Abe Lincoln had a private chirop- 
odist on the government payroll to 
keep Abe’s mind on the nation’s 
problems instead of on his aching 
dogs. Well, if Adlai makes the grade 
and becomes the people’s choice in 
November, we hope that his Presi- 
dential income ($100,000 salary plus 
$50,000 tax-free expense money) will 
enable him to put a cobbler on his 
payroll. This should keep him and 
shoe business out of the hole. 
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LUXOLENE 


eee @ fine lubricant 
for fine leathers 


LUXOLENE, a water insoluble neutral ester developed by Drew 
Research Laboratories, offers tanners several important advan- 
tages over natural Neatsfoot Oil. 

It is more uniform in chemical and physical properties, generally 
runs from 2° to 5° in Pour Point below the usual 20° Neatsfoot 
Oil, and is free from stearines, thus affording tanners less danger 
of spue. 

Luxolene is available in three types to suit any tanner’s indi- 
vidual requirements: 

REGULAR LUXOLENE, which has about the same viscosity 
* as natural 20° Neatsfoot Oil. 
LUXOLENE HV, which has a substantially higher viscosity 

* than the natural oil. 

LUXOLENE HG, which contains Hygro, thereby imparting 

* hygroscopic properties to the oil, which is often desirable. 

These grades of Luxolene can be used either'straight or in blends 
for oiling off the grain of fine leathers, or they can be used in the 
preparation of water dispersible fatliquors, either with sulfated 
oils, or soaps in alkaline fatliquors. 

We welcome requests for specific information concerning your 
individual requirements. 


LEATHER OILS DIVISION EW 
E. F. DREW & CO., INC. DR. 
15 East 26th Street, New York 10, N. Y. ) PRODUCTS 


CHICAGO PHILADELPHIA BOSTON 
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SHOE FASHION 


NEWS AN 


Sty [ escope 


TRENDS 





Patent leather sales double over this time last year. 
Major reason, and being 
given big fashion whirl. Started in Europe about two year 
ago. Fashion and style emphasis placed on patent leather 
in shoes, belts, handbags. Within past years, im 
portance of patent leather a ; good style and fashion item 
has increased tremendously. In this country last year, re 
tailers and manufacturers found themselves 
leather articles during Easter selling season. 
was a repeat of conditions two 


patent shoes other accessories 


two 


hort on patent 
This situation 


years ag 


Trend toward women's weight very decided. H 
fore, patent, especially for Easter, strong in children’s 
weights. Used in traditional and ever-popular ‘'Mary 
Jane's."’ Still steady in children's with slight increase. But 
greater majority of increased patent volume in women 
weights. Manufacturers featuring patent as all-over ma 
terial. Newly ¢ moderate-hee 
pump. Black is only color 
Black patent also being used a 
designs, with suedes od fabrics. 


Soular in this leather is a 
“41 . 
with writ ng. 


trim leather in combination 


demand at this 


—_—_-— 


T-strap strong entry into women's high style dress shoe 
picture. Entered this Fall and Winter by leader 
Style is catching on rapidly. ing with strong trend 
toward feeling of height in : 
dress shoes, which are other 
wise kept light, open and 
airy. Narrow straps dom 
nate. Pat Gorman of New 
York here designs a 
variation on this theme which 
started as nnovation 
on classic pump base. Fur- 
ther T 


fash n 


In keer 


mart 


simple 
developments saw | 
straps being used on design: 

with closed, plain vam 

and widely opened up bac 

Here is design which car 

tures feeling of elegance, femininity i a 
airiness in portho 


ped tor ne 


le openings up side in naked quarter. 


A return of the tie? This stylin 
revival in the fashion circle, may 
Chief reasoning behind this is fact 
decided and known liking for thi 
with establishing several world 
influence shoe designing on this poin 


Ties being incorporated into pump styling in England 
for Fall and Winter. Dressy tie is most outstanding trend 
It is dressed up with braid nt be and patent 
rated with stitching and scalloping, or 


¥ * 


overlays aec 
ainly tail 


red 
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Coming from this movement is the co 
pump. Added 


lacing with touch of patent. 


to the pump is 


——— 


Dutch form organization to promote fashion in shoes. 
Following trend noticeable world-wide, Dutch shoe industry 
organizes to stimulate use of footwear in Netherlands and 
to restrict risks of fashion for trade and industry as much 
as possible. First point is hie Dutch public shoe-minded 
by making footwear an article of fashion rather than one 
of utility in minds of the public. Aim is reached by guid- 
ing fashion press (papers, weeklies and especially fashi 
and ladies’ journals), radio, film and television about foot 
wear as an article of fashion, as well as one of the most 
important parts of ladies’ and men’s dress. 


_ Regular press conferences are held. Special footwear 
ows organized. Here, fashion press is well sup ppl ied with 
copy for articles about fashion footwear and with ill 
such as pictures, sketches, plates and mats. 
| illustration material regularly sent on 
ts, so that they are always in posses- 


ustra- 
tive material, 
Further copy and 

large scale to journal 


nough timely material. Pictured are two 
models characteristic of type of photo presentation 
ing made. 


troneein that 
For dressy daytime 
closed models outstanding. Stripping 
This considered 


new 


Closed shoes sweeping Italy. This is 


country. Slim, alg lasts dominate. 


i! 


and cocktail wear, a 
sandals for forma! and late evening wear. 
unusual development in country where climate is warm and 
thermometer soars upward more often than not. Never 
theless, becoming increasingly difficult to find opened ut 
types and sandals, especially for daytime Italian 
women are clothing their feet. Satins and suedes tops i 
popularity. America borrowed the band from Italy, now 
Italy borrows the pump or closed look from us. A fair ex 
change, indicating increasingly universal flavor of fashion. 


Keralis Margtanion 


wear. 


September 27, 1952 





THE SOLE 
WITH A 
CONSCIENCE... 


England Walton sole leather rewards both you and your customers. Ie 
costs yow no more than ordinary sole leather — and your customers 
get the best value ¢he‘r money can buy today. This double satisfaction 
is made possible by skilled craftsmen and modern technicians, 
backed by 100 years of experience, who make sure 
that England Walton sole leather is consistently top quality. 


Specify England Walton sole leathers 
on the shoes you make — or sell. 


ENGLAND WALTON DIVISION, A. C. LAWRENCE LEATHER CO. 


BENDS, CUT SOLES AND SOLE LEATHERS 


BOSTON + CAMDEN + PEABODY + NEW YORK «+ ST.LOUIS « COLUMBUS ~« MILWAUKEE - LOS ANGELES 
SAN FRANCISCO + ASHLAND, KY. + NEWPORT, TENN. - HAZELWOOD. N.C. 
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QUALITy CONTROL OF LEATHER 


New methods to spot inferior production lots in the tannery 


UALITY control has always been 
| practiced by the progressive tan- 
ner. The control chart technique, 
starting with the work of Dr. W. A. 
Shewhart in the early 1920's, has been 
developed into a variety of statis- 
tical quality control techniques whose 
success was fully demonstrated dur- 
ing World War II. These techniques 
are now being applied to a wide va- 
riety of uses extending far beyond 
the manufacturing industry manage- 
ment, from the foreman to the presi- 
dent. Statistical quality control is the 
hest available technique to separate 
the significant information, point out 
the lines of action, and predict the 
probable outcome. Management has 
found that statistical quality control 
vields a high return on the investment 
of time and money into the program. 

The chemical industry has found 
that statistical quality control has 
been effective in its program of pro- 
duction improvement. The plastics 
division of one company using sta- 
tistical quality control in production, 
research, sales and service depart- 
ments, has resulted in’ production 
process savings of over four times 
the cost of the program in 1949, The 
shoe industry has witnessed the im- 
provement in the use properties of 
elastomeric materials which has ac- 
companied the use of these control 
procedures in the plastic industry. 

The tanning industry, along with 
other branches of the chemical indus- 
try, has made some applications of 
statistical quality control. However. 
the use of statistical quality control 
is more difficult in a tannery than in 
many other industries because of 
skin and hide variability as well as 


Talk delivered before Wisconsin Tanner Pr 
duction Club, Milwaukee, Sept. 26, 1952 


By Robert M. Lollar 


Tanners’ Council Laboratory 


University of Cincinnati 


the sequential batch operations em- 
ployed in the tannery. The results 
secured in tanneries currently em- 
ploying quality control demonstrate 
that it is possible to overcome these 
difficulties. This article will illustrate 
the principles of statistical quality 
control by the development of some 
typical tannery control — charts. 
Finally. the significance of these con- 
trol charts to the practical tanner will 
be dis ussed, 


A Control Chart for Leather 
Strength 

Since leather must withstand con- 
siderable mechanical stress during 
use. the tanner needs information of 
the strength of the leather being pro- 
duced, However, the variability in 
the strength of leather from area to 
area in the same side, and from side 
to side in successive day’s production 
makes it imperative that an adequate 
sampling program be employed. The 
techniques of statistical quality con- 
trol are ideally suited to this purpose. 
because maximum use is made of all 
data secured by their incorporation 
into a control chart. 

Many of the conventional physical 
tests require a large test specimen. 
and cannot be applied to a skin ot 
hide without removal of a large area 
from the leather. The small ball-burst 
test however can be applied in the 
intact leather by suitable instrumen- 
tation, and the damage to the leather 
is restricted to a small punctured 
Hence. the small ball burst is 

adapted to quality control 


area, 
ideally 
testing. 

As a result of a collaborative pro- 
gram between the Tanners’ Council 
Laboratory tanners of 
chrome vegetable retan military shoe 


and seven 
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upper leather, samples were available 
from the daily production of the tan- 
neries for approximately 10 consecu- 
tive weeks. These samples were taken 
from the area to the rear of the kid- 
ney from all the sides. Specimens 
were tested for small ball burst, using 
the apparatus described by Robert 
Vickers in 1951. Control charts for 
two of the tanner’s leathers have been 
prepared, as shown in Figure I. 

These control charts are represen- 
tative of a typical or average chart. 
The Manual of Quality Control of 
Materials.* or the article by Cox** 
described the details of the prepara- 
tion of such charts. The use of the 
procedures described in the Manual 
eliminate the tedious mathematics 
which are often associated with sta- 
tistical procedures, and permit the 
development of control charts by the 
use of the processes of simple arith- 
metic, such as addition, subtraction. 
multiplication, and = division. The 
procedures are so simple that many 
control charts are maintained in the 
plant operation area by the process 
personnel, 

The control charts in Figure I are 
based on 30 consecutive groups of 
ball-burst data from five sides each. 
The 30 groups of ball-burst values 
were averaged to secure the average 
ball-burst strength. which appears as 
the open circles in Figure I. These 
values were then averaged to give the 
grand average ball-burst strength. 
shown as the heavy solid line in Fig- 
ure I. The range of the five values in 
each set of five samples, secured by 
subtraction of the lowest value from 


*Published by the American Society 
Materials, 1916 Race St Philac 


Jourr of the ALCA 1951 
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the highest value, was averaged; then 
the average range was multiplied by 
the appropriate factor (0.577, as 
secured from the A. S. T. M. Manual) 
to secure the distance the upper and 
lower control limits are displaced 
from the grand average line. These 
control limits appear in Figure I as 
broken lines. 

What does Figure I tell us? First. 
the control limits will include the 
average of all succeeding similar sets 
of five values, except for chance 
erroneous averages which will occur 
less than three times per 1000, There- 
fore, tanner F can be fairly confident 
that his average ball-burst strength 
will not fall below 101 lb., and will 
average around 126 lb. Further, tan- 
ner F can expect his ball-burst 
strength to average about 146 lb. 
and not fall below 122 Ib. as the 
average of sets of five. 

If these limits should be exceeded 
by any large member of lots, then 
evidence would be available that the 
strength of the leather was changing 
significantly. This is true of shifts 
downward below the lower control 
limit or upward to exceed the upper 
control limit. 


Evidence More Reliable 

The control chart furnishes the 
tanners with evidence that is much 
more reliable than any isolated set of 
sample values as to the strength of 
his leather. The cumulative effect of 
the successive samples gives the tan- 
ner a guide to follow in establishing 
the significance of any particular 
average value he may secure. Thus, 
he is protected against the hazard of 
chance erroneous samples. Further. 
he is warned when trends have caused 
his leather to change significantly. 

Thus, tanner F may be approach- 
ing the danger point in that the sam- 
ples show a trend toward weaker 
strength in the latter half of the con- 
trol chart period. This warning is 
often made more sensitive by placing 
inner control limits only two-thirds 
as far from the grand average; these 
limits represent the level of one 
chance in 2] that a value outside re- 
sulted from small chance variations. 

It is interesting to speculate on the 
cause of the significant difference in 
the ball-burst strength of the two 
tanners’ leathers. The leather was 
produced to meet the same military 
specification, and for the same end 
use. Yet, one leather is about one- 
sixth stronger than the other, and the 
difference is statistically significant. 

Examination of the full data on 
these leathers reveals that the weaker 
leather has a lower hide substance 
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Figure I 


BALL BURST STRENOTH OF MILITARY RETAN LSATHER 
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SODIUM CHLARIDE CONTENT OF SPENT CHROME LIQUORS 


Control chart for individual values 
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value and a higher grease content. 
This confirms considerable additional 
data that the physical properties of a 
leather can be diminished if the hide 
substance carries an excessive load 
of additives, whether they are tan- 
ning materials, grease, or merely 
inert diluents. This coincidence does 
not constitute proof, but it is sug- 
gestive. and a guide for product im- 
provement studies. 


A Control Chart for Tannery 
Process Control 
\ calfskin tanner had found that 
he secured the desired control of his 
chrome tannage if he held the sodium 
chloride content of his spent chrome 
liquor above four percent. Data were 
available from single drums daily as 
to the salt content in the spent chrome 
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liquor. The question was raised as 
to the adequacy of control over the 
salt content of these spent liquors. 

Since only a single drum had been 
analyzed each day, it was decided that 
the control chart to be used should be 
for individual values, rather than for 
averages. This requires the use of 
moving range. the difference between 
successive individual values, as the 
variability estimator used to estab- 
lish the position of the control limits. 
The A. S. T. M. Manual discusses 
these control charts. Figure II pre- 
sents the control chart prepared fol- 
lowing these instructions. 

The data shown in the open circles 
of Figure II are the sodium chloride 
contents of the spent chrome liquors 


(Concluded on Page 31) 








RIGID BANDA 


ats Most shoe manufac- 


Clause ab turers have never heard 
moan of Castex and we hope 
they never will, since 
Castex is a patented rigid bandage that is used in 
place of heavy and bulky plaster casts for immobiliz- 
ation in bone setting. It is an impregnated tape 
that becomes rigid upon the evaporation of its 


retained solvents. Castex is made in a variety of 


| slope Key =ts 
hate! 


|sfoyaX= 
ith ge (aid 


widths and is ready for use upon removal from its 
hermetically sealed container. It serves the ethical 
medical profession as efficiently as *pyroxylin box 
toes serve shoemakers everywhere. Understandable, 
since both are made in the same plant and with the 
same skills. Even as Castex was developed from 
box toe experience, its unique construction and its 
requirement for speedy solvent evaporation taught 
us much that is standard box toe practice today. 





* Lucky Strike and Dalo, products of the Arden- 
Rayshine Company, Watertown, Massachusetts, 














wholly-owned Beckwith subsidiary. 








Sole distributors for Castex — Bauer and Black, Division of the Kendall Co., Chicago, Ill. In addition to the production of over seventy types 
and weights of conformable box toe materials, ‘‘Beckwith” means molded steel safety box toes, industrial feltmaking and plastics fabrication. 
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OPS action in finally suspending shoe price 
controls now being hailed by Government as test. 
Price Director Tighe E. Woods made long-awaited announce- 
ment directly after addressing housewives’ meeting called as 
part of nationwide check on consumer views toward price 
controls. Referring to shoes as “the most important con- 
sumer commodity” on which OPS has suspended controls, 
Woods said suspension offers challenge to consumers “to 
continue exercising a fundamental kind of price control 
practiced by all careful buyers.” 


Woods stressed fact there is no need for 
“seare buying” of shoes. First, supply is adequate and 
selling “substantially below” former ceilings. This includes 
hides, skins, leather and shoe supplies. Second, Woods feels 
there is no prospect “in foreseeable future” of general price 
rises in field. 


Suspension followed survey of country’s 
three largest retailers, OPS said. Survey showed fall 
shoes now selling from 8.3% to 23.4(% below 1951 peak 
prices. Good examples are: men’s and boys’ shoes, 9.2% 
and 15.4‘% below; men’s work shoes, 13.7%, to 23.4%) be- 


low; women’s and misses’ shoes, 8.34;, to 12.7, ; and chil- 


dren's and infants’ shoes, 8.54% to 14.7% 

OPS emphasized fact that retail shoe prices 
“do not fully reflect” continuing decline in manu- 
facturers’ prices since start of year. This is due, of 
course, to time lag between retailers’ purchases of shoes and 
offerings in stores. Latest available Bureau of Labor Statis- 
tics data shows manufacturers’ prices as of Aug., 1952, at 
11.3% below highest 1951 selling prices. June 1952 retail 
prices on all types shoes were 4.3, below 1951 peak retail 
prices. 

One ominous note. In making announcement 
before Cincinnati housewives, Woods said OPS will keep 
regulations in reserve, reimpose controls “if prices threaten 
to hie the ceilings.” Thus, Woods, on one hand, cautions 
consumers against scare buying to raise prices, then warns 
trade he will reimpose controls if prices go up again. OPS 
appears to be playing both ends against the middle. 


Leather and shoe industry facing new slash 
in steel allotment. First quarter 1953 allotment just re- 
leased by Defense Production Administration lists cut of 
35°) from previous allowance. Actual figures show 9,651 
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tons allowed industry in third quarter 1952, 6,823 tons in 
fourth quarter 1952, and 5,800 tons in first quarter 1953. 
DPA, however, does not expect reduction to radically affect 
industry. If it does, not much can be done until steel output 
catches up with demand. 


On the other hand, copper and aluminum 
allocations have been increased—an encouraging 
sign for future. Copper allotment for fourth quarter 
1952 set at 1,333,000 pounds, higher at 1,449,000 pounds 
for first quarter 1953. Similarly, aluminum allocation set 
at 978,000 pounds for fourth quarter, 1,028,000 for first 
quarter 1953. 

Good indication of shoe business status seen 
in latest employment figures. Department of Labor reports 
‘strong seasonal gains” in Aug. responsible for continued 
increase in number of workers employed during month 


Total employment in both leather and shoe 
industries rose from 379,000 in July to 389,000 in 


This was 7,000 above the 382,000 employed in Aug,, 
Employment of production workers alone was 339,- 
Latter figure also 7,000 


Aug. 
1951. 
000; in July and 350,000 in Aug 
above the 343,000 employed in Aug. a year ago. 


New studies just completed by Government 
on terms in man-hours expended in leather and 
shoe industry. These are entitled “Trends in Man-Hours 
Expended Per Pair Footwear—Supplement 1939 to 1950’ 
and “Trends in Man-Hours Expended Per Unit, Selected 
Types of Leather, 1948 to 1950.” 


Studies feature findings by Ewan Clague, 
Commissioner of Labor Statistics. Clague says one 
key to turning out more shoes per man-hour of effort is high 
volume of production. In recent address before Society for 
the Advancement of Management in Chicago, Clague stressed 
fact that new data indicates factories with greatest increases 
in output during given periods of times also showed greatest 
average reductions in man-hours expended per unit of output. 


Clague also cited necessity for “alert. and 
aggressive management” in achieving and maintain- 
ing high productivity. Unit man-hour trends for fac- 
tories which introduced “improvements in machinery, equip- 
ment, plant layout or work methods during the periods cov- 
ered” were much more favorable than trends for factories 
where management maintained status quo. 
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OPS SUSPENDS SHOE PRICE CEILINGS 





MANUFACTURING AND 
RETAIL LEVELS FREED 


Agency Admits Prices Have 
“Declined” 


The Office of Price Stabilization 
has finally suspended price controls 
over shoes at both the manufacturing 
and retail levels. The suspension is 
effective Sept. 23. 

The suspension applies to shoes 
and slippers made of leather, felted, 
knitted or woven fabrics, rubber or 
plastics. 

An exception is all-rubber shoes, 
such as galoshes, at the manufactured 
level, although they, too, are sus- 
pended at the retail levels. The con- 
trols continue in U. S. possessions 
and territories. 

In a statement of considerations 
accompanying the order for suspen- 
sion, OPS said that figures from both 
the Bureau of Labor Statistics and 
the industry show that shoe prices 
have declined from their post-Korean 
peaks at both the retail and manu- 
facturing levels. 


10 to 15% Drop 


At the manufacturing level, BLS 
figures show a 10 to 15 percent drop 
from peak prices in the overall, said 
the statement. At the retail level, fig- 
ures through June of this year 
showed a decline of 4.3 percent from 
the September, 1951, peak. 

“A survey of three of the country’s 
largest retailers,” said the OPS, gave 
even later figures as of Autumn, 1952, 
on retail prices, showing further de- 
clines from the peak, as follows: 

Men’s and boys’ shoes, 9.2 to 15.4 
percent below peak. 

Men’s work shoes, 13.7 to 23.4 
percent. 

Women’s and misses’ shoes, 8.3 to 
12.7 percent. 

Children’s and infants’, 8.5 to 14.7 
percent. 

At the time of the announcement, 
Price Director Tighe E. Woods, ad- 
dressing a group of housewives in 
Cincinnati, Ohio, warned them 
against “scare buying” of shoes, said 
the supply is adequate, that the shve 
industry has reserve capacity, and 
pointed out that hide, skin and leather 
prices are far below peaks, or former 
ceiling prices. 

Neither in the OPS “statement of 
considerations” nor in the Price Di- 
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rector’s announcement was there any 
indication of how shoe prices today 
compare with those of pre-Korea. 
A search for the facts at OPS turns 
up a rough calculation that shoe 
prices today are about 10 percent 
above pre-Korea levels. 

For the shoe industry, the suspen- 
sion means the end of certain paper 
work, and nuisance reports to the 
OPS. It may have little impact upon 
price levels. 

Thus, for manufacturers, the sus- 
pension means they need no longer 
apply to OPS for a price ceiling for 
new types of shoes, new categories, 
and the like. For new sellers, it 
means there’s no need to check with 
OPS first before setting a price. 

For retailers, similarly, it means 
the end of complicated calculations 
designed to determine the exact mar- 
gin or markup over manufactured lev- 
els to obtain a retail ceiling price for 
a pair of shoes. At the same time, 
it ends the threat, faced by all retail- 
ers, of a mistake in calculations that 
might lead to violation of price ceil- 
ings and, as a consequence, the danger 
of an “overcharge” suit by OPS. 

For retailers, too, it gives “room 
to maneuver,” according to Hugo 
Bauch, head of the shoe section of 
the OPS. 

Thus, he pointed out, retailers will 
now be free, once again, to lower 
prices on some items of shoes “in the 
public interest” and raise them on 
luxury or other items. 


ALLIED KID REPORTS 


OPERATIONS PROFITABLE 

Operations of Allied Kid Co., Bos- 
ton, in the current quarter ending 
Sept. 30, are now on a profitable 
basis, Benjamin Simons, president, 
told stockholders this week at the 
company’s annual meeting. The cur- 
rent quarter is the first of the com- 
pany’s 1952-1953 fiscal year. 

Simons added that business is now 
proceeding on a reasonably profitable 
basis and that the Dec. quarter should 
be a little better. 

With both raw material and fin- 
ished leather prices above the low 
levels of last spring, the company no 
longer faces the problem of inventory 
losses, Simons said. The inventory 
position of the kid leather industry 
is improved, he added. 

Simons said that Allied Kid, one 
of the four leading producers of pat- 
ent leather in the nation, is currently 
making twice as much of this leather 
as it did a year ago. 
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NEW STYLE SHOW 
SET FOR SHOE FAIR 


*“Fashion-Vues’”” Termed 


Tops In Coordination 


Promising to be the most lavish 
yet the most practical “style show” 
ever viewed by the shoe industry, 
“Fashion-Vues” is the name of the 
pageant of fashion coordination that 
will be on display for all visitors at 
the National Shoe Fair in Chicago, 
October 27-30. 

In preparation for many months 
under the supervision of Alice Dowd, 
fashion director of the National Shoe 
Institute, assisted by an extensive or- 
ganization comprising some of the 
foremost fashion and merchandising 
talent in America. Fashion-Vues will 
consist of 34 dramatically presented 
displays of Spring-Summer fashion 
coordinations for men, women and 
children. 

Every detail of new seasonal cos- 
tumes will be on exhibit—including 
over 300 new shoe styles selected for 
go-with wear, plus all accessories 
such as handbags, belts, gloves, hosi- 
ery, hats, costume jewelry and co- 
ordinating fabrics. The exhibition 
will be housed in the Red Lacquer 
Room of the Palmer House from 9 
to 6 daily, Sunday through Wednes- 
day. 

The 34 separate “show windows” 
have been executed by Mr. Clem 
Bradley, Display Manager of Car- 
son, Pirie and Scott, leading Chicago 
department store. Selection of the 
new seasonal go-with footwear for the 
16 women’s costume displays have 
been under the supervision of Ned 
Schwartz, Lord & Taylor; L. J. 
Horan, J. & J. Slater; and Louis 
Keane, A. S. Beck. 

Consultants for the men’s shoe dis- 
plays consist of Sam Munger, Flor- 
sheim Shoe Co.; John Gavin, John 
Ward Stores; and Robert Kay, Saks 
5th Avenue. Children’s shoe consult- 
ants are Francis Lorden, Montgom- 
ery Ward & Co.; Manny Atlas, Teen 
Towners Shoe Stores; Morgan 
Starks, R. H. Macy; and T. S. Hirtz, 
G. R. Kinney Co. 

In addition, there will be two 
special window displays devoted to 
“The New In Shoes” theme, suggest- 
ing ideas that may be adapted by re- 
tailers for this important seasonal 
opening program recently inaugu- 
rated by the National Shoe Institute. 
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TRADE COMMITTEE 
VIEWS MUTUAL PROBLEMS 


Tanners And Shoemen Meet 
In New York 


Members of the Trade Relations 
Committees of the National Shoe 
Manufacturers Association and the 
Tanners’ Council met Sept. 3 in New 
York to discuss problems mutual to 
both tanners and shoe manufacturers. 

The meeting was devoted to three 
principal topics: Technological Im- 
provements in upper and sole leatk- 
ers, Price Stabilization, and Cooper- 
ation in under-writing costs of 
projects of mutual interest to both 
tanners and shoe manufacturers. 

Discussing improvements in upper 
leather, the Committees considered 
methods of bringing about a greater 
uniformity of leather finish. Examples 
of an attractive finish on imported 
calf were shown and shoe manufac- 
turers, in particular, showed great 
interest in continuation of improve- 
ments which would serve to give 
greater appeal to upper leathers. 

Shoemen also brought out the 
problem of slight briar scratches or 
other damages occurring to grained 
leathers but not easily seen after the 
leather has been grained. These dam- 
ages tend to show up after the fin- 
ished shoe has been lasted. Shoe 


manufacturers felt that if tanners 
could devise a method of examination 
and rejection of shoes after lasting 
could be avoided by shoe manu- 
facturers. 

Dr. Fred O'Flaherty of the Tan- 
ners’ Council Laboratory said he 
believed the skins could be marked 
with invisible ink before graining, 
then examined under ultra violet light 
and marked with crayon at the fac- 
tory before cutting. 

Problems of suede crocking were 
discussed and tanners revealed ex- 
perimentation being done to elimin- 
ate all crocking. Uniform nomen- 
clature and weight designations were 
also considered. 

Tanners described work in process 
to improve flexibility of outersoles 
and innersoles. Resistance to this 
work has been met in the military 
and the repair trade, both of whom 
insist upon stiffness and firmness in 
their leather. Shoe manufacturers 
were divided on the idea of using 
more flexible sole leathers. Tanners 
indicated willingness to take action 
on softer sole tannage and to study 
the problem of sole sizes. 

Both groups suggested that some 
attempt be made to improve the col- 
lection of statistics to enable both the 
shoe manufacturer and tanner to 
buy raw materials wisely and thereby 
minimize undesirable raises in these 


markets. This information should 
include number of shoes moved to 
consumers, retail inventories, manu- 
facturers’ inventories of shoes. ete. 

Under cooperation in under-writing 
costs, it was agreed both Associations 
would pool their efforts in common 
action on all such matters. Committee 
members present included the follow- 
ing: 

Tanners—Harold Connett, Surpass 
Leather Co.; Harold Goodspeed, 
A. C. Lawrence Leather Co.; John 
Schanzel, Howes Leather Co.; Clay- 
ton F, VanPelt, Fred Rueping 
Leather Co.: Lawrence Jones, Willard 
Helburn, Inc.: Irving Glass, Tan- 
ners’ Council of America. Also Dr. 
Fred O'Flaherty, Director of Re- 
search, Leif Kronen, Secretary, and 
Edward L. Drew, Economist for the 
Tanners’ Council. 

Manufacturers—Charles H. Jones, 
Jr.. Chairman, Commonwealth Shoe 
and Leather Co.; Robert C. Erb, 
J. F. McElwain Co.; Maxey Jarman, 
General Shoe Corp.; Joseph S. Stern, 
United States Shoe Corp.; Weir 
Stewart, Marshall, Meadows & 
Stewart, Inc.; W. W. Stephenson, 
National Shoe Manufacturers Asso- 
ciation. Harold R. Quimby, Secre- 
tary, and William Sheskey, Econo- 
of the National Shoe Manu- 
Association were also 


mist, 
facturers 
present. 








SONG IS ENDED... 


. MALADY 


LINGERS ON 








Now that Governor Adlai Stevenson has had his soles re- 
paired, James A. Petrillo, right, president of the American 
Federation of Musicians, breathes easier. 
rumored, had planned a dedication concert featuring the 
song, “Massah’s In De Hole, Hole Ground.” 
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Meanwhile, Stevenson’s running mate, Senator Sparkman, 
has worked himself into a hole 
the country to the tune of his own song, “Body And Sole.” 
Sparkman says he has been so busy he hasn't had time to 
have his shoes repaired. 


of his own, campaigning 





) Infants’ 100 
" Misses’ & Children’s 100 
’ Boys’ 100 
’ Girls’ 


_ Men’s 
) Men’s Work 100 
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L & S Special Report 


SURVEY SHOWS SHOE PRICES 
WERE BELOW OPS CEILINGS 


Good Volume Of Heavy Natives Moves At 
Store Retailer 


What are the facts of shoe prices 
today? 

Are they below OPS ceiling prices, 
just suspended? If so, by how much? 

How do they compare with pre- 
Korean prices? 

To get the answers to these ques- 
tions, LeatHeR AND SuHoes has 
sought the facts. 

It now comes up with a report on 
the entire shoe price situation. This 
report is based on the actual selling 
prices charged on a wide variety of 
shoe types by one of the country’s 
largest chain store retailers. 

These prices were among those 
studied by OPS officials just prior 
to their action in suspending ceiling 
prices on shoes at the manufacturing 
and retailing levels. Industry observ- 

Fall ’50 Spring ’51 

106.0 

111.8 

112.8 

114.8 

106.8 

114.7 

113.8 

Taking one type of men’s work shoe, 
here’s the story in dollars and cents: 

$6.98 $7.98 


Sport 100 
Women’s 100 
Dress 100 


against 


ers are of the opinion that these fig- 
ures, more than any other single fact. 
influenced OPS finally to release the 
long-pending suspension order, 

In general, the figures add up to 
this conclusion: Shoe prices today 
are above pre-Korean levels but be- 
low ceiling prices as set out originally 
by OPS. 

The calculation is based on Fall 
1950 prices at an index value of 100. 
At that time, actual prices were at 
about the same level as before the 
outbreak of the Korean War. 

Against this index value, the prices 
of this leading retailer, in the Fall 
of 1952, two years later, are generally 
higher. They are up to 13 percent 
higher for men’s work shoes alone. 

Infants’ shoes, the exception, stand 


Fall *52 
99.2 
103.9 
111.8 
112.3 
102.0 


Fall ’51 Spring ’52 
110.6 105. 
121. 121. 
125. 118. 
122. 117. 
115, 112. 
122.0 116.4 109.1 
131.0 125.2 113.1 
the index, which uses several types, 
$8.49 


$8.98 $7.85 








PEEPING TOM'S DELIGHT 








BARABS Bn =~ 


New idea in shoe show presentation worked out by the Fashion Centre for the 
Shoe and Leather Industry, Dutch shoe fashions promotional organization. 
Based on the principle that costumes detract from the shoes being displayed 
in coordination, this novel method utilizes a Venetian blind which is drawn 
after viewers have looked at shoes, thereby giving them the complete coordina- 
tion picture after they have noted details in the footwear. 
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at an index of 99.2 for the Fall of 
1952. Misses’ and children’s shoes 
are 3.9 percent above the price two 
years ago; boys’ shoes are up 11.8 
percent; girls’ sport shoes are up 
12.3 percent; women’s shoes are up 
2 percent; men’s dress shoes are up 
9.1 percent. 


In dollars and cents, here’s what 
this means for one type of men’s 
work shoes, running close to the in- 
dex for all shoes of this type: Fall 
of 1950, $6.98 a pair; Fall of 1952, 
$7.85 a pair. 

To find out the precise ceiling price 
for each of these types of shoes is 
more difficult, partly because the ceil- 
ing price is flexible, depending upon 
markups over actual cost. 


At the manufacturer’s level, the 
ceiling price (CPR 41) is, in general, 
the peak price. As for retailers, their 
ceiling price (CPR 7) depends upon 
a markup over the manufacturer’s 
price. 

OPS has claimed that the ceiling 
price of shoes today is at or close to 
the peak price set during the past two 
vears of price control. 


Peak prices for retailers came in 
the Fall of 1951. Then, the index for 
infants’ shoes stood at 110.6; misses’ 
and children’s, 121.7: 125.2; 
girls’ sport, 122.7; women’s, 115.8; 
men’s dress, 122.0: and men’s work. 


131.0. 


Measuring the decline from the 
peak a rough estimate, as furnished 
by some shoe industry officials, in- 
dicates that prices for shoes today at 
the retail level are 15 to 20 percent 
below peak prices. 


boy s’, 


At the retailer level, of course, sales 
are still at or close to ceiling prices 
since the markup is the key factor. 
At the manufactured level, however. 
prices are below ceilings. 


GRINDLE JOINS COMPO 


Austin S. Grindle, formerly assist- 
ant superintendent in charge of pro- 
duction and raw material inventories 
at the Everett lacquer plant of the 
Monsanto Chemical Co., has joined 
the staff of Compo Chemical Co., 
Inc. He will be in charge of produc- 
tion at the Mansfield, Mass., plant. 


Grindle has had specialized train- 
ing in physics, mathematics and 
chemistry. He joined Monsanto in 
1935 and worked his way up through 
various positions in control and sur- 
face coating laboratories where his 
work dealt largely with quality 
control. 
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SHOE CHAINS REPORT PROFITS 
DOWN 10% IN FIRST HALF 


Although dollar sales of five lead- 
ing shoe chains showed an increase 
of one percent during the first half 
of 1952, combined profits of these 
firms declined 10 percent in the pe- 
riod, according to an analysis pre- 
pared by the New England Shoe and 
Leather Association, 

The Association, in a breakdown 
of individual chain figures, found 
that only one chain reported an in- 
crease in profits for the period. G.R. 
Kinney Co. showed a gain of 10.6 
percent over the 1951 period. 

Declines reported by the other 
chains ranged from 3.4 percent for 
Edison Bros. Shoe Stores, Inc., of 
St. Louis to fully 38.4 percent for 
. Beck Shoe Corp. However, 


Number 
of Stores 
1952 1951 
Edison Bros. Stores 230 
Melville Shoe Corp. 578 563 

A. S. Beck 

Shoe Corp.t 150 146 
G. R. Kinney Co. 320 312 
Miles Shoes, Inc.* 148 140 


Company 


For First 6 Months 
1952 1952 
Net Sales 
222 $39,009,280 
33,637,098+ 


22,451,453 


18,688,000 
13,386,398 


Beck’s dollar sales were only 3.7 per- 
cent less than a year ago. 

Sales changes were mixed, with 
three firms reporting actual increases 
in these figures and the other two 
firms listing declines. On the whole, 
sales figures, dollarwise, remained 
on a par with the 1951 period. 

An indication of the trend to ex- 
pansion is revealed in a comparison 
of the number of stores each chain 
now has in operation. In eagh case, 
there are more retail outlets now in 
operation, Over-all, the five chains 
had 1383 stores operating in the first 
six months of 1951. In the same 
period of 1952, they had 1426 stores 
in operation, Following is a break- 
down of individual figures: 


Per Cent Changes 
First Half 1952 
’52Sales °51 Profits 
6 — 3.4 
— 8.8 


Net Income 
$1,132,161 +3. 
2,220,449 —2.1 


—38.4 
+10.6 
— 5.4 


478,953 —3.7 
509,182 + 4.05 
654,978 +4.6 





Total 1426 1383 


$4,995,723 +0.8 — 9.75 


*Store sales only—excludes factory sales; {26 weeks ending June 28, 1952; *Six months 


ended August 2, 1952 and July 28, 1951. 





Heads Beebe Sales 











J. Hartley Stackhouse, who has been 
appointed sales and advertising man- 
ager of Beebe Rubber Co., Nashua, 
N. H. Active in the leather and shoe 
industry for over 30 years, Stack- 
house was formerly national sales 
manager of the Hood Rubber Co. of 
Watertown, Mass. From 1921 to 
1936, he was district sales manager 
of the Hood Heel and Sole Depart- 
ment. After 10 years as national sales 
manager, he was transferred to the 
parent organization, The B. F. Good- 
rich Co. of Akron, O., as national 
sales manager of the Shoe Products 
Division. 





BE A STRONGER COMPETITOR 


Could you do more business with more working capital? Would 


RICHMOND 
»¢ COMPANY 


INCORPORATED 


~ 
‘4 
CROMPTON 


FACTORS 


it help scale down the overhead ratio — even unit costs? 


Then investigate Crompton Factoring — the proven solution for 
financing commercial growth and operating efficiency. 


You get spot cash for receivables. We become responsible for 


credits and collections... also liable for any credit losses. Quite 


a saving right there! 


Your accounts receivable ledger ceases to be a bottleneck for the bulk of quick 
assets. Captive dollars are released for more important work. 


The results? You’ll reap the rewards that come to a stronger competitor in 


your field. 


Re Honan Kh 


CROMPTON-RICHMOND CoO., INC. 


1071 Avenue of the Americas, New York 18, N. Y. 
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A. S. BECK BUYS 
CALIFORNIA CHAIN 


Sale of GS R. Baker Corp., Califor- 
nia retail chain, to A. S. Beck Shoe 
Corp., nationwide chain, was an- 
nounced late last week by John H. 
Baker, president of the Baker firm, 
whose father founded the firm 53 
years ago. 

From its small beginnings in 1899, 
the Baker Corp. has become one of 
California’s leading chains, with 16 
stores located throughout the state. 


It has been operated by the same 
family over the past 53 years. 

No changes in personnel will be 
made, according to Robert W. Schiff, 
chairman of the board, and Saul 
Schiff, president of the Beck firm. 
Roy Baker will continue as vice presi- 
dent and Mike Kaplan will serve as 
vice president and general manager. 

The new owners are planning an 
expansion program that will extend 
the chain to major cities of the state 
as well as suburban areas. 

Terms of the sale were not dis- 
closed. 


oday ... tomorrow... at the height of your peak production periods 
or at any other time, you can order Anchor Brand Shoe Trimmings 
and get what you want... when you want it... fast! Here’s why. 


The Anchor Brand Line is complete in every way. There are 
hundreds of shoe buckles, loops, slides, rings, dees and ornaments 


to choose from. . . 


in all styles and sizes . . 


. for every purpose . . . 


all ready for immediate application. With Anchor Brand Trimmings 
there’s no need for inadequate substitutes, no costly production 
delays. You simply state your specifications and, 9 times out of 10, 


New York © Boston 
Philadelphia 
Atlanta ¢ Chicago 
St. Lovis ¢ Dallas 
Los Angeles 
San Francisco 


your order is filled on the spot. You buy the best — and get 
the most — with Anchor Brand Shoe Tri 
for beauty and made for wear. 


All are designed 





Try us! Write now for complete details on The Line That 
Has Everything — ANCHOR BRAND. 


NORTH & JUDD MANUFACTURING COMPANY 
New Britain, Connecticut 
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New Shoe Buyer Directory 
Ready Soon 


The forthcoming second edition 
of the “Directory of Volume Shoe 
Buyers,” to be published shortly by 
the Popular Price Shoe Show of 
America, will contain almost twice 
as many listings as the first edition, 
according to Maxwell Field and Ed- 
ward Atkins, co-managers of the 
Show. 

The directory, only one of its kind 
in the shoe industry, is published by 
PPSSA as a service to the industry. 
The Show, a semi-annual industry 
market week, will be held Nov. 30- 
Dec. 4 at the Hotels New Yorker and 
McAlpin in New York. 

The “Directory of Volume Shoe 
Buyers” lists, by state and city, com- 
panies engaged in the volume dis- 
tribution of footwear throughout the 
country. It is classified by categories 
of footwear and names of buyers for 
each category. 

In addition to the four major 
classifications: “Women’s & Misses’,” 
“Children’s & Infants’,” “Men’s & 
Boys’,” “Waterproof & Tennis,” buy- 
ers are listed separately for a number 
of different price lines and types in 
each of the four principal categories. 

The directory will be published in 
late Oct. and distributed to all ex- 
hibitors at the PPSSA. It will also 
be available on request at the PPSSA 
offices, 51 E. 42nd Street, New York. 


Urge Room Reservations 
Now For Shoe Fair 


Retailers and other shoemen plan- 
ning to attend the National Shoe Fair 
in Chicago, Oct. 27-30, are being 
urged to make sleeping room reser- 
vations as soon as possible. 

The Shoe Fair Committee reports 
Chicago Loop hotels rapidly reaching 
capacity, with advance applications 
the largest in Fair history. Attend- 
ance of well over 15,000 is expected. 

A special Housing Bureau has been 
established to provide accommoda- 
tions for late-comers. Shoemen not 
yet having sleeping room reserva- 
tions are advised to write the Greater 
Chicago Hotel Association, Room 
Reservations, 105 West Madison 
Street, Chicago 2. When writing, 
mention the National Shoe Fair. 

Registration will be conducted by 
the National Shoe Retailers Associa- 
tion in the following hotels: Palmer 
House, fourth floor; Conrad Hilton, 
lower level lobby; Morrison Hotel, 
the mezzanine; Congress Hotel, main 
lobby. Registration desks will be 
open 9:00 to 6:00, Sunday through 
Wednesday. 


September 27, 1952 





Cincinnati Shoe Club 
Holds Picnic 


Members of the Cincinnati Shoe 
& Leather Club attended the group’s 
annual picnic Sept. 13 at Martz 
Grove in Ross, Ky. 

The usual festivities were capped 
by the annual softball game between 
the Columbus and Cincinnati shoe 
manufacturers. Winner this year 
was the Cincinnati team which re- 
tained the president’s cup by coming 
out on top of a 7-5 score. 

Other attractions included boating, 
golf and horseshoe pitching, with 
prizes for winners in each event. 

Top prize of the day was a two- 
suiter bag awarded Herbert Noyes. 
DeForest Bush of Surpass Leather 
Co. won the second door prize, a 
one-suiter suitcase. 

Charles Smith is president of the 
Club. 


Canadian Fair To Show 
Top Shoe Styles 


Despite its comparatively small 
population, Canada ranks among the 
top footwear producers of the world, 
the Canadian Shoe Information of- 
fice points out. 

Canadians will have an opportu- 
nity of seeing proof of this when the 
Canadian Shoe and Leather fair is 
held in Exhibition park in the auto- 
motive building, Oct. 14-18. 

Exhibitors and buyers attending 
the fair will represent an industry 
that does more than $200 million 
worth of business annually. 

Last year, some 40 million pairs 
of shoes were produced by Canadian 
shoe manufacturers out of domestic 
leather, fabric and plastic. 

According to the Shoe Informa- 
tion Bureau, many women in the 
world’s fashion centres prefer Can- 
adian styles over U. S. modes due 
to the less extreme styling. 

In the last 20 years, Canada’s foot- 
wear production has doubled despite 
a population increase during the 
same period of 40 per cent. 

One of the highlights will be 
a fashion show depicting new fash- 
ions in footwear. 

Sponsor is the Shoe and Leather 
Council, which comprises the tan- 
ners, manufacturers and retailers. 


Ask License For Juvenile 
Shoe Fitters 


When the New York Times ran an 
ad early this month featuring the 
headline “‘Why not license children’s 
shoe fitters?”, manufacturers and re- 
tailers in the New York area became 
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acutely aware of the hitherto soft- 
spoken Juvenile Shoe Guild. 

The Guild, launched only three 
years ago by several experienced 
children’s shoe merchants, now in- 
cludes 15 metropolitan New York 
shoe retailers who sell children’s 
shoes only. Its objectives: to raise 
standards in the children’s shoe in- 
dustry and make parents more aware 
of the need for correct fitting of 
children. 

The latter objective was based on 
the proven fact that although most 
babies are born with normal feet, 
some 85 percent develop foot defects 
by the time they reach school age. 

The Times ad is the culmination 
of months of research by Guild mem- 


bers, seeking to determine from lead- 
ing doctors and chiropodists whether 
children’s shoe fitters should require 
a state license. Approximately 76 
percent of the experts polled said they 
should. 

The ad, first of four to run in the 
Times, announced that parents could 
support the Guild’s drive by signing 
petitions asking that juvenile fitters 
be required to have a license. To 
date, 20,000 people have signed the 
petitions. 


© Gabor Blum is now associated 
with Gray Bros. Shoe Co., Syracuse, 
N. Y., as fitting room foreman, it is 
reported. 








For Precision Control of Unhairng 





use HOOKER sodium sulfhydrate... 


@ Thanks to Hooker Sodium Sulfhydrate, you can ad- 
just the sulfide and alkali strength of unhairing solu- 
tions exactly as you wish. 


This is because Hooker Sodium Sulfhydrate in lime 
forms only half as much caustic soda as the same 
quantity of Sodium Sulfide forms. 


Alkalinity may be increased, without changing sul- 
fidity, by adding controlled amounts of Hooker 
Sodium Sulfide or Hooker Caustic Soda. 


This precision control of solutions ends hide injury 
from high alkalinity, and assures production of 
stronger, cleaner, better grained leather. Lower alka- 
linity limits attack on the hair, giving greater yields 
of better quality product. 


Hooker Sodium Sulfhydrate flakes dissolve rapidly 
even in cold water, producing a clear solution which 
can be used at once. There is practically no sedi- 
mentation even after long standing. 


And Hooker Sodium Sulfhydrate saves you 40% on 
chemical handling and storage—because you need 
only 60% as much to obtain the same sulfidity as 
with double strength Sodium Sulfide. 


Hooker Bulletin 500 tells more about Sulfhydrate 
Unhairing Solutions. It suggests procedures for 
calfskins, hides for sole leathers, for side and 
upper leathers, ond for specialties. A copy will be 
sent you free when requested on your company 


letterhead. 


HOOKER 


ELECTROCHEMICAL 


COMPANY 


1 UNION ST., NIAGARA FALLS, N. Y. 
WILMINGTON, CALIF, 


NEW YORK, N.Y. * 
TACOMA, WASH. 





MURIATIC ACID * 
SODIUM TETRASULFIDE 
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CHLORINE e 
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MILITARY 
BIDS AND AWARDS 





Various Leathers 

September 23, 1952—QM-30- 
280-53-189, covering invitation to 
bid on the following leather items: 
1,440 skins of 2 to 21% oz. natural 
russet calfskin leather, Specification 
9-97 dated April 18, 1944, with ex- 
ceptions: 72 fronts of heavyweight 
cream horsehide leather 41% to 5 oz.: 
576 fronts of lightweight cream 
horsehide leather 245 to 3 0z.: 264 
fronts medium weight cream horse- 
hide leather 314% to 4 oz., all of the 
horsehide leather to be glove finish, 
Grade A, Class 1, otherwise in ac- 
cordance — with MIL-L-7266 
(USAF) dated Oct. 22, 1951. De- 
liveries scheduled for Oct. and Nov. 


Spec. 


Are Welders Mitts 

September 23, 1952—Navy In- 
vitation No. LOL9 covering bids on 
12.096 left hand are welders mitts. 
Chrome tanned cowhide leather, heat 
and moisture resistant. Specifica- 
tion MIL-M-16149A dated March 12. 
1952. 

Mukluk Boots 

October 3, 1952—QM-30-280- 
53-268-—1,392 pairs boot, mukluk, 
cold-dry (W/4 pair felt insoles) 
1006, Overseas pack; FOB Destina- 
tion, R. & D. Laboratories, Philadel- 
phia QM Depot. Delivery by Nov. 
29, 1952. Opening, New York 2 
p.m.; this procurement for the Army. 


Leather Items 


October 9, 1952—QM-30-280- 
53-279—Eight leather items——black 
and brown el Moroceo tooling sheep- 
skins: black lining sheepskin skivers: 
russet. case leather: 
leather sole finders: chrome-tanned 
lace feather: and russet  Jeather 
straps: FOB Destination; deliveries 
to St. Louis Medical Depot, Nov. 29 
through March 31, 1953; Opening. 
New York, 3 p.m. This procurement 
for the Army Medical Corps. 


heavy-weight 


OPEN SOLE BIDS 


The United States Rubber Corp., 
Providence, R. 1. submitted the low- 
est quotation for 21,672 pairs of full 
synthetic black rubber soles, oil re- 
sistant, offering the entire quantity 
at 491 per pr. 60 days acceptance, 
net. The invitation—QM-30-280-53- 
&7—attracted a total of eight bidders. 


OPEN BOOT BIDS 


Endicott-Johnson Corp., of Endi- 
cott, N. Y.. bid low at the opening 
of Army Invitation QM-30-280-53-126 
which cailed for 268,896 pairs of 
mildew-resistant russet service com- 
bat boots in regular tariff sizes as well 
as 28.560 pairs of supplemental tariff 
sizes. The boots were for 12 differ- 
ent destinations and manufacturers 
had been asked to quote prices, both 
FOB Origin and FOB Destination. 

On both scores the E-J bid was 
lowest of thirteen bids submitted. 
These are the prices quoted by the 
upstate New York firm: FOB Origin 
$5.58 and $5.65 for the total quan- 
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and uniformity. 


ard of Quality. 


ATLAS 


REFINERY, Inc. 





Since 1887, ATLAS has served the tan- 
ning industry with oils of proven quality 


Each ATLAS product is made to definite 
specifications and is handled from its 
crude form to insure the ATLAS Stand 


‘142 LOCKWOOD ST., NEWARK, N. J. 


Neatsfoot Oils 
Sulphonated Cod Oils 
Sulphonated Neatsfoot 
Oils 
Split Oils 
Moellons 
and many 
Specialty Products 


Come to ATLAS with your 
production problems. 
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tity asked under regular tariff sizes. 
For supplemental tariff sizes: $5.805 
and 36.108, also the total quantity. 
FOB destination prices ran from 
$5.62 to $6.12, for regular tariff sizes. 
and $5.859 and 36.143 for the sup- 
plemental tariff sizes. 

Other low bidders were: General 
Shoe Corp., Nashville, Tenn.; 159.- 
OOO pairs in regular tariff sizes; FOB 
Origin $6.08 and $6.38; FOB Des- 
tination $6.17 to $6.80; supplemental 
tariff sizes, all or none, $6.88 FOB 
Origin. 15 days acceptance, net. 

Doyle Shoe Co., Brockton, Mass.: 
20,000 pairs FOB Origin $6.48 and 
$6.73; 20 days acceptance, net. 

J. F. McElwain Co., Nashua, N. H.: 
268,896 pairs $5.97; 15 days accept- 
ance, net. 

Belleville Shoe Manufacturing Co.. 
Belleville. Ill; 40,000 pairs FOB 
Origin $5.995; FOB Destination 
36.065 to $6.275; all regular -tariff 
sizes. 15 days acceptance, 1/10 of 
1¢, in 20 days. 

International Shoe Co., St. Louis. 
Mo.: FOB Origin, total quantity 
$5.61 to $6.17; all regular tariff 
sizes. -15 days acceptance, net. 

John’ Addison Footwear.  Inc.. 
Marlboro, Mass.: 20,000 pairs; regu- 
lar tariff sizes; FOB Origin $6.15 to 
$6.41; FOB Destination $6.31 to 
$6.70: supplemental tariff sizes; FOB 
Origin $6.83 and $7.24; FOB Desti- 
nation $7.31 and $7.32; 16 days ac- 
ceptance, L/ 10 of 1¢¢ in 20 days. 


TANNERS ON TV 

Leading tanners over the country 
have been making guest appearances 
on television and radio programs as 
part of the promotional activities of 
Leather Industries of America. 

Tanners have been interviewed as 
representatives of the leather industry 
and have stressed the fashion, health 
and comfort appeals of leather to 
television and radio audiences. 

(Among the new airwave stars were 
Wilson Scott of Blackhawk Tanning 
Co.. who appeared on Station WISN 
in Milwaukee; H. H. Hegeler of Sur- 
pass Leather Co. in’ Philadelphia: 
Herbert Agoos of Allied Kid Co. on 
WNAC-TV; and Irving 
Glass of the Tanners’ Council in New 
York on WJZ-TV. 

This past week on Monday, Sept. 
15, at 3:00 p.m., Station WTMJ-TV 
in’ Milwaukee presented a_ leather 
style show arranged by Leather In- 
dustries in cooperation with The 
Boston Store of Milwaukee. Mrs. 
David B. Eisendrath of B. D. Eisen- 
drath Tanning Co. was interviewed 
during the show and commented on 
various items of shoes and leather 


goods presented, 


Boston’s 


September 27, 1952 








@ James H. Nolan, technical ad- 
viser to the National Shoe Manufac- 
turers Association, has left on a two- 
He will visit 
many shoe factories where Pfaff Sew- 
ing Machines are operated and the 
Pfaff Varion systems in operation, 


@ Arthur Schwibner has been 
placed in charge of sales, styling and 


weeks tour of I urope. 


merchandising of Casten Shoe Co., 
Haverhill, Mass. He was formerly 
with Narjos Shoe Co. and also presi- 
dent of Waverly Shoes, Inc., liqui- 
dated New York firm. 


@ John Justin, Jr., has been elected 
new president of H. J. Justin and 
Sons, Inc., Fort Worth, Tex., the 
Southwest’s oldest and largest manu- 


John Justin, Jr. 


facturer of cowboy boots and the area’s 


only shoe manufacturer. 
his father, J. S. Justin, Sr., who be- 


John Justin, Sr. 
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comes chairman of the board. Prior 
to 1950 when the younger Justin 
joined his father’s firm, he operated 
the Justin Belt Co., of which he is also 
1950, he was 
named vice president and general man- 
ager of the boot firm. The elder Jus- 
tin, president of the firm since its in- 


president. In Oct., 


corporation, succeeds his brother, the 
late W. Earl Justin, who died last 
month. The brothers took over man- 
agement of the firm 37 years ago and 
moved the company to Fort Worth in 
1925. R. §. Lemon, plant superin- 
tendent, was named vice president, 
Joe Justin was re-elected secretary 


and W. H. Agee, treasurer. 
© Robert Volgel has been placed in 


charge of merchandising leathers made 
by Hermann Loewenstein, Inc., New 
York tanner. 
signed from I. Miller’s leather purchas- 
ing division after 30 years of service 
with the firm. 


Volgel recent ly re- 


® Richard W. Murphy has been ap- 
pointed Assistant Administrator for 
the Textile, Leather and Specialty 
Equipment Bureau of the National 
Production Authority. 
Horace B. McCoy, who has been ap- 
pointed Deputy Administrator of 


I le suce eeds 


NPA. Murphy is on leave as man- 
ager of the national accounts depart- 
ment of the National Cash Register 
Company. 


® Parva Buckle Co. of Mt. Carmel, 
Conn., announces the following ap- 
pointments of sales representatives in 
various territories: H. J. Nordseth, 
Western representative; J. F. Fitz- 
simmons, New England; and Ken- 
neth A. Proctor, Pennsylvania, Mary- 
land and Virginia. The company is 
offering a new tongueless shoe buckle 
which adjusts automatically to any 
desired position, independent of holes. 


@ R. H. McMorrow has been ap- 
pointed general manager of S. Gold- 
berg Co., Hackensack, N. J., manu- 
facturer of soft-sole slippers. 


® Kenneth R. Stricker has been 
named field sales manager of the Foot- 
wear Sales Division of The B. F. Good- 
rich Rubber Co. of Canada, Ltd. 
Thomas R. Fitzsimmons has been ap- 
pointed Montreal District Manager. 


@ John C. Thomas has been pro- 
moted to New York area district man- 
ager for French, Shriner & Urner Mfg. 
Co. He will also serve as assistant to 
the general manager. 


® Gilbert Shoe Co., Inc., Haver- 
hill, Mass., did not file petition for 
receivership, as stated in LEATHER 
ANb SHoes, August 16, 1952. Instead, 
a petition for receivership was filed 
against Gilbert Shoe Co., Inc., by Ellis 
Aisner, doing business as A. & B. Shoe 
Findings Co. 














He succeeds 


Leather Finishes 


Quality leather finish is one of the prime ingredients that 
contributes to the art of making fine leather. 

Many years of experience together with uniformly high 
standards of production have helped to give HYDRODITE its 
respected position in the leather industry. 

The producers of HYDRODITE invite you to make use of 
their research laboratory and technical staff. 


BRANCHES: Drexel Bldg., Philadelphia; 
Union, N. J.; Salem, Mass. 


A. 3. & J. O. PILAR 
Leather Finish Specialists 


CHAPEL ST. & 


LISTER AVE., 


NEWARK, 
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LEATHER PRICES HOLD STEADY 
BUT TRADING IS SLOW 


**Hand-To-Mouth” Buying Rules As Hide Market 
Remains Steady To Strong 


Tanners report moderate sales at 
best. Firm hide and skin market 
serves to keep leather prices 
steady. Bends tight in supply. 
Calf meets price resistance. White 
leathers wanted. Patent a strong 
seller. 


Sole Short 

Boston sole leather market presents 
difficult picture this week. Demand 
far from overpowering but there is 
steady business in some quarters. 
Buyers refuse to order more than 
immediate needs despite fact many 
are having trouble finding leather, 
particularly the heavier bends. De- 
spite lack of all-around activity, tan- 
ners have little leeway for conces- 
sions in face of steady hide market 
and short supply of leather. 

Prices unchanged. Bends, 10 iron 
and up, at 53c and below; 9/10 irons, 
hard to find also, pegged at 55-56c; 
8/9 irons at 58-62c range; light 
bends at 68-70c. 

Sole leather tanners in Philadel- 
phia report business still quite ac- 
tive. While there is no stampede, 
there is good demand for everything 
but finding bends. Repair leathers 
the weak spot and show no signs of 


improving. Factory bends selling 
quite well with no indication of let- 
ting up in the near future. Heads 
and bellies also in good demand. 
Prices pretty much unchanged for 
the past few weeks. 


Sole Offal Mixed 

Not too much business passing in 
this market but enough to keep tan- 
ners hopeful. Here again, the situa- 
tion is mixed. Bellies, both cow and 
steer, bring steady business, as do 
double rough shoulders. Beyond this, 
sales are extremely spotty. 

Prices hold at recent levels. Best 
business in bellies at 23-25c range. 
Double rough shoulders remain at 
46c for heavies, up to 53c for light 
welting stock, 50c for mediums. 
Waist belt stock higher. Single 
shoulders still lag. Heads draggy at 
15c; fore shanks at 13-l6c, hind 
shanks at 18-20c. 


Calf Straggly 
Calf leather situation in Boston 
remains difficult at moment. Although 
better grade shoe manufacturers are 
active in market and do not show 
much price resistance, many other 
shoemen claim recent price increases 


Prices and Trends of Leather 


YEAR 1951 
AGO HIGH 
80-1.10 1,18-1.35 
70-1.00 1,15-1.30 
80-1.10 1,30-1.40 
80-1.25 80-1.25 
70-95 70-1.02 
55-80 70-86 
18-32 20-35 
60-67 
60-64 
50-60 
85-88 
40-48 
85-87 
34-37 


Specialty Leathers 


r Belti 
for Belting, — 


AGO 
73-1.00 
70-90 
80-95 
75-90 
80-92 
50-56 
17-28 
48-58 
46-54 
36-46 
67-70 
24-25 
50-55 
32-38 
21-23 21-23 20-25 
16-18 16-18 21-26 aes 
7% 7% 12% 1342 
1714-18 34-35 41 


KIND OF LEATHER THIS 
= —_—- WEEK 
80-1.00 
75-95 
85-95 
75-90 
80-92 
54-58 
17-28 
50-58 
47-54 
36-46 
68-70 
23-25 
50-53 
34-38 


Hydraulics, Textiles, 
Packing and CALF (Men’s HM) 
CALF (Women’s) 
CALF SUEDE 
KID (Black Glazed) 
KID SUEDE 
PATENT (Extreme) 
SHEEP (Russet Linings) 
KIPS (Combination) 
EXTREMES (Combination) 
WORK ELK (Corrected) 
SOLE (Light Bends) 
BELLIES , 
SHOULDERS (Dble. Rgh.) 
SPLITS (Lt. Suede) 
SPLITS (Finished Linings) 
SPLITS (Gussets) 
WELTING (% x %) 
LIGHT NATIVE COWS 
All prices quoted are the range on best selection of standard tannages using quality 
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64-68 
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26-30 
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have priced them out of calf market. 
Some tanners reported offering con- 
cessions here and there but most say 
rawskin situation does not permit 
much leeway. 

Top grade women’s weight smooth 
calf still held at 93-95c but demand 
well below this. Men’s smooth calf 
listed at $1.00 and below. Suede still 
moving sluggishly, listed at 95c and 
down, sells better below 90c. 


Work Glove Spotty 

While interest shown in work 
glove splits limited this week, occa- 
sional odd lots sold. Business done 
described as more or less routine as 
buyers in need of only small lots for 
fill-in purposes. Situation showed 
little change from preceding week 
when it was also stated in reliable 
trade quarters that buyers did not 
evince any broad general interest for 
volume quantities. Lists remained 
the same as previously quoted, LM 
weight being rather firmly held in 
some quarters at 14-l5c for No. 1 
grade, 13-14c for No. 2 grade and 
12-13c for No. 3 grade. M weight 
alone was listed about a cent higher. 


Sheep Moderate 

Boston sheep leather tanners re- 
port a fair amount of business at 
steady prices. Best business in russet 
linings at 24c and below. Boot lin- 
ings bring 24-25c, shoe linings wanted 
most at 14-18. Colored vegetable 
linings fair enough at 22-24c. Chrome 
linings around 27-28c. Garment 
suede still active at 30c and below. 
Garment grain slack as usual. 


Sides Spotty 

Tanners in Boston report a spotty 
situation on side leathers. Firm hide 
market permits little leeway in leather 
prices but there is not enough busi- 
ness to make tanners happy. Most 
claim they are doing best to keep 
hide market within bounds but many 
fear a price squeeze may develop. 

Combination-tanned kips held at 
57-58¢ for heavyweights; heavy- 
weight extremes at 51-53c. Work 
shoe retan does some business at 
41-42c. Work shoe elk around 40- 
44c. Tanners report more interest 
in light leathers by shoe manufac- 
turers who consider switch from calf. 


Bag, Case and Strap 
A little business is reported here 
and there but it cannot be learned 
that there is any general broad move- 
ment in this division of the leather 
industry. Demand continues spotty 
with buyers inclined to be somewhat 
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more selective again when making 
purchases of leather. Top quality 
productions are wanted, usually at 
unchanged or, if possible, cheaper 
prices but in selling quarters it is 
stated that present production costs 
along with recent stability in raw 
material markets do not allow much 
room for making price concessions 
on finished leather. 

Case leather is still quotable at 
48-50e for 24% ounce and 52-54e for 
3 ounce. Strap leather in russet finish 
of Grade A remains unchanged with 
4/5 ounce ranging 55-57c, 5/6 ounce 
57-59¢; 6/7 ounce 59-6lc; 7/8 ounce 
61-63c; 8/9 ounce 63-65c; 9/10 
ounce 66-68 and 10/11 ounce 
69-7lc. Recent disceunts for the 
lower grades have been 4c from 
above prices for B grade and an addi- 
tional 4c for C grade. Colors bring 
premiums of 2c and glazed 3c above 
prices on russet. 


Belting Moves 
Belting leather tanners in Phila- 
delphia report everything is moving 
fairly well. While there is no boom, 
the picture is still quite good. Rough 
bends selling well. Shoulders. still 
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very much in demand. Curried shoul- 
ders going strong. 

Curried bend butts also selling 
fairly well. There is a problem aris- 
ing because the medium weights most 
in demand are hard to get. Curriers 
are selling out what they have on 
hand, and having a hard time buying 
rough bends in the desired weights 
for replacement. Prices have not 
shown any change as yet. 

AVERAGE CURRIED LEATHER PRICES 
Curried Belting Best Selec No.2 No. 3 
Butt Bends 1,22-1.35 1.18-1.30 1.14-1.20 
Centers 12” 1.51-1,62 1.39-1.57 1.26-1.35 
Centers 24° 1.45-1.58 1.39-1.53 1.30 
Centers 30” . 1.39-1.52 1.34-1.46 1.29-1.30 
Wide Sides 1.12-1.2 1.08-1.23 1.01-1.08 
Narrow Sides 1.04-1.20 1.00-1.16 .94-1.00 

Premiums to be added: Ex Heavy, minus 2c 
to plus 5c; Light, plus 10c; Ex Light, plus 14c 

Kid Mixed 

Kid leather tanners in Philadel- 
phia say that while business is some- 
what active, they do not consider it 
“too healthy.” Many tanners have 
gone into production of glazed in a 
variety of colors, and have sent out 
samplings. They are still waiting for 
orders to come in although good busi- 
ness is anticipated. 

Although this type of leather is for 
Spring shoes, and the buying should 
be done currently, tanners claim that 
the buyers will wait until the very 
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“SUPERIOR LEATHERS” 


Chrome Retan Sole Leather 


In bends... shoulders 
and long-wearing properties 


bellies . 


. outstanding in its waterproofing 


**Katz Chrome” 


The ideal leather for shoe 


. and garment purposes 


Chrome Retan Upper Leather 


A quality shoe leather 
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water resisting 


easily worked 


4lso cow and horse sides 


SUPERIOR TANNING CO. 


1254 West Division Street, Chicago 
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MOCCASIN 
COWHIDE 


at its colorful best 


Soft for comfort... most 
adaptable to laced moc- 
casins and casual shoes... 
the finest full grain you've 
ever seen... truly it is 
moccasin cowhide at its 
best . . . in all the most 
fashionable and _ original 
colors. 


Write for samples today. 


LOS ANGELES 
TANNING CO. 


4101 Whiteside Street 
Los Angeles 63, California 








SPECIALISTS in SPLITS 


SUEDE LININGS 
SOLE & GUSSET 


GLOVE LEATHERS 
HORSEHIDES 
COWHIDES 
SHANKS 
BELLIES 
DEERSKINS 
MOCCASIN COWHIDE 


A.L.GEBHARDT CO. 


MILWAUKEE 1, WIS 


PHONE DALY 8- 6919 


last minute, even to order the colored 
glazed leathers. “They buy it now 
and they want it delivered yesterday.” 
This makes for certain difficulties 
but many tanners consider it worth 
their while to deal in colors, in spite 
of the drawbacks. 

Nothing much happening in black 
glazed. Still a good call for black 
suede, particularly in the lower 
grades. Tanners could sell more than 
they now have on hand, since the de- 
mand is going far beyond the usual 
season. White suede definitely get- 
ting off to a start with a few orders 
already coming in. 

Linings still pretty good. Black 
linings selling quite well and many 
of the light shades also. A certain 
amount of slipper leather selling, but 
not very much. It never achieved 
much volume, and even that little is 
more or less dying down, 

Some tanners processing a new 
form of leather with many of the 
characteristics of crushed and find 
a definite interest shown. This, as 
well as the crushed, sells in a variety 
of colors. Nothing new reported in 
satin mats. 

Shortages in the lower-grade black 
suede, combined with the unexpected 
demand for this type of leather, 
enabled tanners to get a few more 
cents for this item. However, the 
prices fell within the range quoted, 
and the “rock bottom quotations” 
still hold for the very lowest grades. 

Average prices quoted: 

Suede 32-92c¢ 
Glazed 25c-92c 
Linings 25c-60c 
Slipper 250e-006¢ 
Crushed 35¢-75e 
Satin Mats 69c-1.20 


Glove Leathers Wanted 


Reversing the pattern of the first 
six months of the year, demand for 
ladies’ leather gloves now beyond ca- 
pacity to produce. Delayed buying 
has created a shortage where none 
should exist. 

Price is still the prime considera- 
tion. Buyers want $4.00 retailers 
in Capes and $5.00 retailers in pig- 
skins. 

Cabretta leather still quoted from 
75e down but bulk of the business 
in the low grades. Manufacturers 
cannot pay over 32¢ for leather to go 
into a $4.00 glove. Top grades are 
neglec ted. 

Pigskins enjoying a good demand 
in all grades. The tops bring 90c. 
\ good run of mixed grades with the 
poor ones out can be had for 60c. 
Low grades from 20c to 35c sell well 
for “half and half” gloves. 
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Tanning Materials Dull 

There is no life to demand for 
raw tanning materials. Prices gener- 
ally unchanged. Sumac lower. Tan- 
ning extracts unchanged. Quotations 
on tanning oils continue firm for the 
most part, with demand usually 
geared to current needs, 


Raw Tanning Materials 


Divi Divi, Dom., 48% basis shp’t, bag 
; A sseeeeeses $70.00-$72.00 
Wattle bark, ton “Fair Average’ $103.00 
‘Merchantable’’ $ 98.00 
Sumac, 28 leaf $115.00 
( $115.00 
$46.00-$48.00 
$52.00 
$64.00 
V Buaranteed .....$67 
Valonia Beards, guaranteed . .- $86 
Mangrove Bark, 30% So. Am . .$60 
Mangrove Bark, 38% E. African $79.00-$81 


Tanning Extracts 


Chestnut Extract, Liquid (basis 

25% tannin), f.o.b. plant 

Tank cars wee 

Barrels, c.1 

Barrels, l.c.l. . cece eteecensees 
Chestnut Extract, Powdered (basis 

60% tannin), f.o.b. plant 

a Ds steak aees te eas 

I. LBS cinvs.o dae bok ks ReORA CCEA 
Cutch, solid Borneo, 55% tannin, 

plus duty Sense sceeceecccccce 
Hemlock Extract, 25% tannin, tk. cars 

F.0.B. WORKS occccvciccne 6 0625 

a eee CoKeehersaneeeen. “eee 
Oak bark extract, 25% tannin, lb. 

bbls. 644-6%, tks. ... osee 
Quebracho extract 

Solid, ord., basis 63% tannin, c 

plus duty . coccee ee . ee 

Solid clar., basis 64% tannin, c.l. 

Liquid basis, 35% tannin, bbls 

Ground extract . _ 
Wattle extract, solid, c.l 

(plus duty) So. African 
Wattle extract, solid, c.l 

(plus duty) East African 
Powdered super spruce, bags, c.1 

05%; lc... fs eveese enesie 
Spruce extract, tks., f.0.b. wks oecee 
Myrobalan extract, solid, 55% tannin.. 

(plus duty) 
Myrobalan extract, powdered, 60% tan- 

nin (plus duty) 
Valonia extract, powdered, 62% tannin 

(plus duty) 
Oak Bark Extract, Powdered, Swedish, 

65% tannin ° oe oe ° ececee 
Quebracho Extract, Powdered, Swedish 

spray dried, 80% tannin .. oaewase 
Wattle Extract, Powdered, Swedish, 

73e tannin 
Powdered Spruce 
Myrobalan, Swedish, Powdered 68-70% 
Oakwood, Swedish, solid, 60-62% .... 
Oakwood, Swedish, powdered, 64-66%. . 
Larchbark, Swedish, solid 54-56% ... 
Larchbark, powdered Swedish Spray- 

dried, 60-62% a . ere see 


Tanners’ Oils 


‘astor oil, No. 1 C.P. drs. 1.c.1 e 
Sulphonated castor oil, 75% ......--... 28% 
‘od Oil, Nfid., loose basis, gal. ..$1.00-$1.05 
‘od, sulphonated, pure 25 moisture .14 
‘od, sulphonated, 25% added mineral 12 
Linseed oil tks., f.o.b. Minn. 
drums ° Pr ee 
Neatsfoot, 20° C.T 
Neatsfoot, 30° C.T ms 
Neatsfoot, prime drums, c.1 
Neatsfoot, sulphonated, 75 
Olive, denatured, drs. gal 
Waterless Moellon 
Artificial Moellon, 25 
Chamois Moellon, 25% moisture ..... 
Common degras .... ctcntweeues 
Neutral degras ‘ 
Sulphonated Tallow, 75% 
Sulphonated Tallow, 50% . 
Sponging compound 
Split Oil . was cece 
Sulphonated sperm, 25% moisture .. 
Petroleum Oils, 200 seconds visc., tks., 
Petroleum Oils, 150 seconds visc., tks., 
f.o.b geeve Perr rT CT td. 
Petroleum Oils, 100 seconds visc., tks., 
f.o.b rere re Sth 


ceee aa 
-187-.191 
. 30 


14 
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PACKER HIDES MOVE AS PRICES 
ADJUST SOMEWHAT DOWNWARDS 


Good Volume Of Heavy Natives Moves At 
New Levels 


Big Packers Move 

Since the previous review, the 
market for heavy native steers and 
cows declined a half cent and big 
packers have sold a good volume 
of these hides at the new levels. Sales 
of heavy native steers at 16c by the 
four big packers up to mid-week and 
including those made the latter part 
of the preceding period total approxi- 
mately 40,000. At the same time, 
trading in heavy native cows at 171 
from river points and 18c for Chi. 
cago-St. Paul productions has effected 
a clearance of about 14.500 hides of 
this selection. The downward adjust- 
ment in prices of these two selections 
had been more or less anticipated as 
demand at former trading levels had 
become sluggish and supplies became 
more readily obtainable than other 
selections which have held steady to 
firm. Best demand has been for the 
lighter hides. 

This week, ex-light native steers 
advanced a half cent on a sale of 
1,000 by one of the big packers at 
19l44c. The same seller also sold 
1,400 ex-light Texas steers at 18c, 
also 4c up over the previous trading 
basis. There has been a good move- 


ment of light native cows from most 
northern and river points at 18c¢ while 
Milwaukee productions were selling 
at 174%c. Very light average south- 
western light cows last sold at 23« 
while Ft. Worth production includ- 
ing a few ex-light steers brought 
2314c. Light native steers have been 
in steady demand at 171c and pack- 
ers have kept well sold up on this 
selection with the result that not too 
many are available. 

This week, buyers purchased 
several mixed lots of native steers 
out of St. Paul and Indianapolis 
at l6c for heavies and 1714c for 
lights. There also was continued 
good interest shown for branded 
steers and branded cows at going 
prices and some unfilled orders were 
reported in the market. Native and 
branded bulls have been moving in 
steady fashion and last reported sales 
were at 914-814c for heavier average 
while 10-9¢ was paid for lighter 
average lots. 

Federally inspected slaughter of 
cattle in August totaled 1.134.882 
head compared with 1,100,057 in 
July and 1,063,868 in August 1951. 
For the first 8 months of this year, 





HIDE FUTURES 


COMMODITY EXCHANGE, INC., FUTURES MARKET 





Close 
Sept. 18 


Close 
Sept. 11 


High Low 
For Week For Week 





October 
January 
April 
July 
October 
January 


16,80T 
15.37T 
14.70B 
14.55B 
14.40B 
14.30N 


16.33 
15.15 
14.75 
14.55 
14.50 


16.35 
15.16 
14.80 
14.60 
14.50 
14.40 


17.10 
15.65 
15.05 
14.85 
14.60 


Total sales: 241 lots 








HIDE AND SKIN QUOTATIONS 


Present 


Heavy native steers 16 

Light native steers 17% 

Ex. light native steers 191, 
Heavy native cows 1712-18 18 
Light native cows 1712-1843 
Heavy Texas steers 13 
Butt branded steers 13 
Light Texas steers 15% 
Ex. light Texas steers 18 
Colorado steers 1244 
Branded cows 15 -15% 15 
Native bulls 91-10 
Branded bulls 812-9 8! 
Packer calfskins 4243-50 40 
Packer kipskins 28 


Week Ago 


-18', 18 
1714-1814 18 34-35 


“15% 15 
914-10 
ker Si 8',- 9 
-50 40 -45 
-40 30-35 


Suspended 
Month Ago Year Ago Ceilings 
16'2 1612 33 28 
1714 18 35 31% 
19 1913 3714 34 
-18', 34 29 


13 13-13% 
13 13. -13% 
1514 16N 
17 17'4N 
1214 121% 
“15% 


914-10 


‘ 
Yn nw 
NNN we 


>> 
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the total was 8.156.933 head against 
7.062.837 for the same period a 
year ago. 

Attention has been drawn to recent 
sales of about 60,000 hides from 
Argentina and Uruguay. Prices 
paid, particularly in the case of 
Argentine hides, were at various dis- 
counts from official government list 
prices depending upon currencies 
used in payment but prices realized 
are still above comparative values in 
the U. S. market and practically all 
of the recent purchases have been 
made by England and the Continent. 


Independents Active 

As has been the case in the big 
packer market, movement of heavy 
native steers by large midwestern 
independent packers has been a 
feature and quite a few sales con- 
firmed this week. Packers’ Ass’n. 
sold 1,100 Chicago heavy native 
steers at l6c. An outside packer 
cleared 2.900 comprised of 1,700 
Sioux Falls and 1.200 Ottumwas 
while another killer sold 800 Wis- 
consin production on the same basis. 
The Wisconsin packer was an active 
seller, moving 1,000 light cows at 
1714c and 800 heavy cows at 18e. 

Larger packers also have sold con- 
siderable quantities of southeastern 


light average hides at l8Mse for 


H. 
LINCOLN 
and 
SON 
INC. TANNERS. SUGAR 


COUCERSPORT 
PENNSYLVANIA 








natives and 1614c for brands. On the 
Pacific Coast, one packer offered 
September production Los Angeles 
and Fresno hides at 15c for branded 
cows, 13%c for butts and 13c for 
Colorados while 154c was asked for 
light and 17ec for ex-light branded 
steers. Previous trading was at 131/« 
for butts, 13c for Colorados and 
1414c for ex-light and light branded 
steers and branded cows. 


Small Packers Steady 
This market has held fairly steady 
and there has been a moderate 
to good volume of business done. 
Very light hides out of the southwest 
have been traded in the range of 


H 
Sulphonated 


161%4-17¢ for 40-42 lb. avg. with 
some 39-40 lb. avg. Texas produc- 
tions reported sold at 17%4c flat fob. 
There has been some business in 
15-46 |b. avg. hides around the 16c 
mark while choice plump 48 lb. avg. 
small packer hides brought 151%4c 
selected fob. It is understood that 
several cars of 65 lbs. and down 
small packers averaging 48-50 lbs. 
and also 50-52 lbs. in certain in- 
stances have sold at 15c. selected 
fob. shipping points, but buyers 
showed preference again for plump 
hides as thin and spready descrip- 
tions were slow to sell on this basis, 
some of the latter recently moving 
at 14sec flat fob. 


DROLENES 


Castor Oils 


Navigators depend on the light- 
house to warn them of dangerous 
waters and guide them safely on 
their way. Oils of Character, by 
Reilly-Whiteman-Walton Com- 
pany, “stand out like a light- 
house” in their respective fields. 
If you are not now using one or 
more of these oils in your tanning 
operations, we suggest that you 
try them. They can “show you the 
way” to better results and more 
economical operations. 


ALSO... 

Cold Test Neatsfoot Oils, All 
Grades Split Oils— Fat Liquors 
Tannery Specialties. 


* 
Reg. U. S. Pat. Off. 
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Slightly heavier hides averaging 
from 55 to 58 lbs. have been sold 
in fair volume at 14c selected fob. 
shipping points. Very heavy hides 
averaging over 60 lbs. have been 
slow to sell. However, there was some 
business in 85 lb. avg. small packer 
bulls at 8c flat fob. low freight point. 
Tanners of late usually want to buy 
over 80 lb. avg. bulls at 8c on a 
selected basis while 8c flat fob. gen- 
erally was bid only for lighter aver- 
age stock. 


Country Hides Dull 
Demand for country hides has not 
been very broad as many tanners are 
still inclined to hold to the sidelines. 
A few have made scattered purchases 
often confined to regular suppliers 
and, depending upon quality, per- 
centages of renderer hides included. 
freight costs, etc., prices paid have 
ranged from 101% to 11c flat trimmed 
fob. shipping points for regular 
mixed lots of country allweights. 
There have been occasional purchases 
of very choice locker-butcher hides 
at prices ranging from 12c to 13c 
fob. depending upon productions, 
sections of origin, etc. Several cars 
of glue hides sold at 81%4-834c fob. 

Bulls were sold at 634c fob. 


Calf-Kip Up 

One of the big packers confirmed a 
sale of 4,000 St. Louis heavy calf at 
46c which was considered a cent up 
over previous sales. Also late last 
week, 5,000 St. Paul heavy calf were 
sold at 50c, an advance of 5e over 
previously effected sales but some 
members of the trade say these were 
bought for export as domestic tan- 
ners were unwilling to reach that 
high. Packers were asking up to 
471%c on light calf, declining bids 
at last trading levels or 42%c for 
northerns and 40c for rivers. Packer 
kip skins seem fairly well sold up 
following recent sales totaling about 
28,000 at 40c for St. Paul, 371c for 
Chicago, 35c for Kansas City and 
32\%c for smaller plant northerns. 
Northern overweights have been 
bringing 28c. 

Southwestern kip brought 30c and 
overweights 2614c in last reported 
trading. It is understood various 
lots of small packer kip skins have 
been sold in a range of 24 to 30c 
depending upon description, section 
of origin, etc. Small packer calfskins 
are held up to 38c while buyers’ ideas 
are usually around 32-35c. Country 
calfskins sold at 1814-19c for all- 
weights in carload lots and some 
country light calf was reported to 
have brought as high as 20c. Country 
kip in carloads last brought 174c. 
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Sheepskins Still 

Late sales of big packer clips were 
at $3.50-3.60 while No. 1 shearling 
sold at $3.00 to $3.25 and even a 
trifle higher according to one seller 
who would not divulge exact price 
realized. Limited business passed in 
No. 2 shearlings at $1.75 and No. 3s 
at $1.15. Not many 2s and 3s are 
being produced and packers have 
very few of these to offer at present. 


Goatskins Strengthen 

Despite buyer resistance to higher 
goatskin prices, some business re- 
ported at new levels. Generally, most 
sales made at compromise level but 
tanners unwilling to pay more for 
skins, then raise leather prices in 
face of buyer resistance. 

Active sales reported in India and 
Pakistan Amritsars at $8.00 per doz. 
c&f. for shipment and $8.50 for spot 
and afloat. Varying business reported 
in other selections at generally firm 
prices. 

Genuine Battis, 40/50/10, 115 
lbs., reported moving at $12.00 afloat. 
Most shippers reported asking $12.00 
and $10.00 for genuine Battis and 
Batti types respectively but standard 
shipper goods generally bring $11.75 
top. 


Dry Sheepskins Firm 

Local selling quarters complain 
that primary markets are advancing 
faster than they can get buyers to 
come up and, on that account, very 
few sales are made. Primary mar- 
kets very firm and shippers show 
little inclination to accept counter 
bids. 

Hair sheep markets firmer and sell- 
ers report Addis-ababa butchers held 
at $11-11.50 per dozen with buyers 
now willing to pay the former asking 
price of $10. Even at the advances. 
shippers not anxious to trade. Brazil 
cabrettas also firmer, and it would 
take bids of $12.50 c&f. to effect sales 
of regulars with some shippers even 
having higher views. 

Nigerians slow as buyers and sell- 
ers unable to get together on price. 
England buying and keeping ship- 
pers in a well sold up position. Some 
late asking prices 66c for Sokotos 
and 58c for Kanos, basis primes, 
with buyers views about 5c per lb. 
less. 

Mocha blackheads said unsalable 
at $1.10 per Ib., basis primes for 
“friezing” skins and only small lots 
being offered. Some interest in dry 
salted Sudans. 

Wool sheepskins have again firmed 
up and latest reports from Australia 
that at the Sydney auctions, 41,000 
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Leading “Jauners 
CUT PRODUCTION COSTS 


MAIN BODY 


PASTEO 
LEATHER DRYER 


WASHING and PASTING SEQUENCE 


To cut costs... and obtain more uniform results ... progressive tanners 
are installing automatic washing and pasting equipment 
sold exclusively through Proctor & Schwartz. 

After a worker strips the dried leather from a plate and manually moves 
the frame to the pushing device, which is provided with variable speed, 
the operation is continued automatically at a speed to conform to 
the drying time of the leather. 


The frames move through the wetting-in station where the paste is softened 
on the plates. Next, a plate scrubber removes the wet paste and other 
particles. An automatic squeegee, or wiper, removes excess water 
from the plates. From there, the plates move through a paste spraying 
machine which sprays paste uniformly on both sides of the plate, the area 
being subjected to both horizontal and vertical control. 


Leather is then applied directly to the boards and slicked out while moving 
toward the feed end of the machine. The plates with leather pasted on them 
are automatically picked up by a loading conveyor and delivered into 
a frame moving mechanism at the feed end of the dryer. 


This sequence of operations insures clean plates, more uniform results 
and lower production costs. 


For additional information on the automatic washing and pasting sequence 
—or leather drying equipment—write to Proctor & Schwartz. 


PROCTOR « SCHWARTZ: INC- 


717 TABOR ROAD 
PHILADELPHIA 20, PA. 


The Avlson loading con- 
veyor, plate washer, plate 
wiper ‘and paste sprayer 
—vsed separately or in 
sequence with pasted 
leather dryers—are sold 
exclusively by Proctor and 
Schwartz, Inc. 
DESIGNERS AND MANUFACTURERS. 
DF ORYING EQUIPMENT FOR THE 


LEATHER INDUSTRY 
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skins were offered and generally par 
to three pence dearer. At Melbourne, 
generally par to two pence dearer. 
The same situation is prevalent in 
New Zealand, where shippers have 
been refusing bids slightly under 
their asking prices. 

No particular change in shearling 
market. Some interest in spot lots 
but buyers showing very little inter- 
est for shipment. Primary markets, 
however, remain firm and sellers are 
showing no inclination to reduce ask- 
ing prices. 


Pickled Skins Same 
Little change in the market. Some 
interest for spot lots of New Zealands 
but trading is limited. Steady busi- 
ness passing in Iranian skins on spot 
at about unchanged levels. «Spanish, 
however, continue slow as buyers and 
sellers apart in their views. Domestic 
market holding at $10.50 per dozen, 

last paid. Sellers still ask $11. 


Reptiles Hold 

Shippers have firmed up in their 
views and, as buyers are generally 
unwilling to better last prices, trad- 
ing has subsided. 

Bids of 77e refused for Madras 
' bark tanned whips, 4 inches up, av- 
Seraging 4°34 inches, 70/30 selection, 


with 79¢ asked. On skins averaging 
414 inches, shipper wants 74c as 
against late sales at 70-72c, as to lots. 
Cobras, L inches up, averaging 44» 
inches, 80/20 selection, held at 50c. 
Bengal whips. 4 inches up, averaging 
114 inches, 70/30 selection, held at 
Ole. 


Shippers of Calcutta whips have 
advanced their ideas considerably, 
late offers asking 61-62c for skins 
| inches up, averaging 41% inches, 
60/40 selection. 

Last sales U.P. whips at 63c but 
talked higher now. 

\ little trading in lizards with sales 
of wet salted Agra back cuts, 9 inches 
up, averaging 10 inches, 80/20 selec- 
tion, at 29c and Bengals, 10 inches 
up. averaging 11 inches, 80/20 selec- 
tion, at 63-64c and skins averaging 
12 inches at 78c. Bids 12% refused 
wet salted ramgodies with 14c asked. 

Some trading developed in Brazil 
back cut tejus, 20/60/20 assortment, 
at 68e fob. and in chameleons at 14c 
fob. No interest in giboias. Siam 
market nominal. 


Deerskins Firmer 


Market has firmed up and while 
buyers are still “fighting” the ad- 


vances, higher levels paid on late 
sales. Siam deerskins held at 62c 
while buyers are bidding 60c. 

Interest in New Zealands at 80c 
cif., but due to lack of offerings trad- 
ing restricted. Buyers willing to pay 
60c fob. for Peruvian “jacks,” but 
shippers want to include peccaries in 
order to get the “jacks.” Brazil 
“jacks” active with some sales of 
Northerns at 72c ex-dock while Paras 
sold at 75c c&f. Most shippers con- 
tinue to have ideas of 70c fob., basis 
importers, 

Pigskins Restricted 

Although a little more interest 
evident, sales are restricted on ac- 
count of price differences. Shippers 
firm and not making many offers. 

Peruvian grey peccaries held at 
$1.80 fob. and blacks at $1.50 fob., 
with bids at 10c less refused. Manaos 
grey peccaries are held at $1.90 fob. 
as against buyers’ views of $1.70 fob. 
and blacks at 30¢ less. 

Chaco carpinchos firmly held at 
$2.70 fob. and bids at 10¢ less re- 
fused. No late offers of peccaries 
as most of the skins are going to 
Europe. Last confirmed sales Para 
peccaries at $1.50 fob. for greys and 
20e less on the blacks. 
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MYRTAN 


Australian Eucalyptus Extract 


Outstanding Results as a Retan on Chrome 
Smooth Clean Grain 


TANEXCO. INC. 


549 W. WASHINGTON BLVD. 


Sole Agents 


CHICAGO 6, ILLINOIS 


POWDER 
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News Quicks 


About people and happenings coast to coast 





Massachusetts 


® Lloyd Laboratories, Inc., Pea- 
body leather finish manufacturer, 1s 
moving to larger quarters at 23 ¢ aller 
St. on Oct. 1. 
necessitated by a steady growth in pro- 


The move has been 


duction over the past several years. A 
feature of Lloyd’s new set-up will be 
laboratory for 


a greatly expanded 


analysis and experimental work. 


@ Surrey Shoe Corp. has been or- 
ganized to manufacture women’s foot- 
wear at 58 Buffum St., Lynn. Princi- 
pals in the new firm are Edward Free- 
man, formerly of Bradley Shoe Co., 
Lynn, and the Edward Freeman Shoe 
Co., and Harry C. Barron, formerly 
president of Carla Shoe Mfg. Co. of 
Lawrence. The new firm will first 
make a line of handsewn classic loafer 
types retailing at $5.95 under the 
brand name of “Flatterers.”” Produc- 
tion is set for 1,400 pairs daily. Frank 
United Shox 


Machinery Corp., is superintendent. 


} ! 
Coombes, tormerly ot 


®@ Sandlerette Shoe Mfg. Co., new 
manufacturing subsidiary of A. Sand- 
ler Co. of Boston, has begun initial 
cuttings at its plant on Mill St., Web- 
ster. The plant is the eighth to be 
opened by the Sandler Co., and will 
employ some 100 workers. Edward 


Roberts is general manager. 


® New England Shoe and Leather 
Association held seminars on cost ac- 
counting in shoe factories this week in 
Haverhill, Sept. 23, in Manchester, 
N. H., on Sept. 25, and Auburn, Me., 
on Sept. 26. 


@® New Bedford Luggage Co., 
New Bedford luggage manufacturer, 
is reported to have filed petition for 
arrangement under Chapter XI of the 
Bankruptcy Act. The plan proposes 
20 percent settlement payable in 30 
days. Liabilities are listed at $108,303 
and assets $62,500. Involuntary peti- 


tion in bankruptcy had previously 


1 


been filed against the firm by three 


creditors, it is reported. 


@ Uni-Mark, Inc., has moved its 
Boston office and warchouse from 20 
East St. to 113-121 Albany St., Bos- 
ton. On or after Oct. 1, the com- 
pany’s New York offices will be lo 
cated at 23 East 26th St., New York 


10. Telephone numbers remain the 


same in both ofhces. 
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New York 


® Barr Shoe Co. in Auburn has been 
purchased by Hampton Maid Foot 
wear, Inc., operator of several New 
England shoe plants. The _ plant, 
headed by Ralph Barr, has been closed 
tor several months. Operations under 
the new owner will begin shortly, ac 
cording to Dan R. Wax, who will head 
the firm. Initial production will be 
concentrated on playshoes and casuals. 


© Pfaff Industrial Sewing Ma- 
chine Corp., New York, has ap 
pointed the Williams 
Agency, New York City, as advertis 


ing agent and public relations counsel, 


Ady ertising 


iccording to Paul Zellweger, vice pres 
ident and general manager of Pfaff. 


® Pratt Institute School of 
Leather and Tanning Technology 
announced this week that 20 students 
have registered for the class in tanning 
technology. The school has now regis 
tered its 160th student since it opened 
in Jan., 1948. Students are from tan 
neries in New England, the Eastern 
Seaboard, the Midwest, the Philippine 
Islands, Jorda, Haiti, Peru, Mexico and 
Columbia. 


® Norma Footwear Corp., Brook- 
lyn manufacturer of women’s slippers 
and playshoes, has filed plan under 
Chapter XI of the Bankruptcy Act, 
proposing to pay unsecured creditors 
20 percent at five percent cash and 15 
percent in three equal notes maturing 
in six, 12 and 18 months. The firm 
lists liabilities at $173,876 and assets 
at $27,350. 


® Leather Industries of America 
reports it has produced a film entitled 
Leather Is Fashion” for TV and 
theatre showing. The film shows 
leather fashions for fall and winter 
with emphasis on shoes and various 


leather goods. 


© The newly-formed Jos. Romm 
Shoe Co., Inc., is located at 88 35th 
Stes Brooklyn 32. 


® The Plastic Coatings and Film 
Association has developed standard 
test methods for plastic fabrics and 
sheeting. A booklet describing meth 
ods and equipment needed will be is- 
sued within a few weeks, 


® Aristocrat Leather Products has 
been made an associate of the newly- 
established Schiaparelli, Inc., in the 
U. S. The firm will manufacture a 
line of billfolds for women. The bill- 
folds are designed to be an integral 


part of the Schiaparelli - sponsored 


wardrobe. 


® Unconfirmed market reports have 
it that Macy’s of New York will open 
i British shoe department on the sixth 
floor of its Herald Square store early 
in Oct. The report says the depart 
ment will Lillibets, 


feature imong 


other line Ss. 


@ j. M. Perkins Co., New York 
shoe fabrics firm, is importing genuine 
Panama straw to be used in the man 
ufacture of high-style and popular 
priced footwear. The straw comes in 
the form of specially-prepared mat 


ting. 


® U.S. Rubber Co. announces that 
it will discontinue production of soles 
and heels for the shoe retail market. 
The concern will continue to make 
these items for the manufacturers’ 


market. 


FOI II IIE I IAAI IAA AAAI AAA AAA ASSASACSSASIOK 


Give the United Way me 


When you give to your town’s united Red Feather campaign, 


you help many people. 


You aid fellow townsmen who need your help. You contribute 
to the well-being of men and women in our country’s armed 
services and you share in providing essential health and welfare 
service wherever defense efforts create special problems. 


Make your pledge generous enough to provide for both Com- 
munity Chest and United Defense Fund agencies. Give .. . 


eos for All Red Feather Seevices 
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@ Retail sales of Melville Shoe 
Corp., retail shoe chain, for the four 
weeks ended Aug. 23 totaled $4,- 
484,599 as compared with sales of 
$4,504,595 in the 1951 period. Sales 
for the 34 weeks ended Aug. 23 
mounted to $42,416,055 compared 
with $43,189,287 last year. The firm 
has 582 stores in operation this year 
against 565 last year. 


@ Net profits of Miles Shoes, Inc., 
Aug. 2 
$1.34 a 
common share on net sales of $13,- 
386,398. This with net 
profits of $690,260 or $1.42 a com- 
mon share on sales of $12,800,686 for 


the six months ended July 28, 1951. 


months ended 
$654,987 or 


for the six 


mounted to 


compares 


® Publication of the third edition of 
“Products and Services of American 
Cyanamid Co. for Industry and Agri- 
culture” has been announced by the 
firm. The illustrated book contains a 
convenient listing and description of 
the products and services that Amer 
ican Cyanamid is now offering to in- 


dustry and agriculture. 


Wisconsin 


@ Pirectors of Albert Trostel Pack- 
ings, Ltd., have elected John Strack- 
bein as president of the firm. Strack- 
bein has been Vviee president since the 
firm began operations at Lake Geneva 


last March. He joined Albert Trostel 
& Sons Co., parent firm, in 1935 and 
is still a vice president of this firm. 
The packings firm now employs about 
100 workers and is seeking 70 more. 


Michigan 


® The Michigan Shoe Retailers As- 
sociation announced it has completed 
plans for the Michigan Annual Shoe 
Fair to be held Nov. 2-4 at the Statler 
and Sheraton-Cadillac Hotels in De- 
troit. Over 150 shoe manufacturers 
will unveil their 1953 lines before 
leading retailers from Michigan, Ohio 
and Indiana. A banquet and dance 
will close the affair on Tuesday eve- 
ning in the Grand Ballroom of the 
Statler. Sam Kane is president of the 
Association. 


Ohio 


® The Ohio Shoe Travelers Club 
has scheduled its 1953 Spring Shoe 
Show for Nov. 23-25 at the Hotel 
Sheraton Gibson in Cincinnati. A fea- 
ture of the three-day show will be a 
dinner for members and exhibitors on 
the evening of Nov. 22. 

® Creditors’ Committee of Longini 
Shoe Mfg. Co., Inc., Cincinnati, has 
recommended an offer to buy claims 
of all deferred creditors, including 
claims of creditors existing before the 


LUXTAN 


> * luxury quality combination tannage 


AN World: Sind feathers 
FROM THE WORLD'S MOST 
MODERN TANNERY 


SPLITS for olf 


shoemaking requirements 


UNIQUE 


full-bodied combination side 


IRVANA 


supple elk and smooth 


UNIGLOVE 


the new soft leather 


IRVING TANNING COMPANY vo.tit Swiss 





SHOE PRODUCTS 
THAT SAVE PENNIES 
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regular agreement for an extension. 
Current creditors will be paid in full. 
As of July 31, total liabilities were 
$443,266 of which $145,434 were 
current and $249,884 deferred. In 
addition, there $46,947 notes 
payable which were subordinated to 
all other creditors. Total assets were 
$399,217 of which $317,529 were 
current,, $71,066 fixed and $10,622 
other assets. 


were 


® So-Lo Marx Rubber Co. of Love- 
land, manufacturer of “Totes,” light- 
weight rubber footwear, reports it ex- 
pects to exceed a dollar volume of $2 
million in 1952 and to more than 
double this in 1953, according to 
Joseph Marx, president. 


®@ A. C. Lawrence Leather Co. of 
Peabody, Mass., has announced that 
beginning Oct. 1 jts Ohio office will 
be located at 2700 Main St. in Colum- 
bus. Charles F. Smith, district man- 
ager, will continue to be in charge of 
the office which serves Ohio, Indiana, 
West Virginia, Kentucky, Tennessee 
and Georgia. 


Minnesota 


® Cook’s, Inc., of St. Paul, leading 
department store, is reported to have 
added a shoe department. 


Illinois 
® S. Buchsbaum & Co. of Chicago 


has acquired a new plant in Richmond, 
Va., where it plans to produce 5,000 
plastic shoe booties daily, beginning 
next Jan. 


® United Shoe Workers of Amer- 
ica, CIO, is reported to have notified 
officials of Florsheim Shoe Co., Chi- 
cago, that it wishes to take advantage 
of the wage re-opening clause in its 
present contract. The two-year con- 
tract, signed last Jan., stipulates the 
union can re-open wages after a year 
has elapsed provided it gives the com- 
pany 60 days notice. New demands 
of the union have not been disclosed. 


® Dardano Leather Co. has ap- 
pointed Lew Ellis Co. of Auburn as 


its sales agent in Maine. 


® Mishawaka Rubber & Woolen 
Mfg. Co. of Mishawaka has an- 
nounced the appointment of S. L. Say 
as sales manager. The company manu- 
factures Ball-Band footwear. Formerly 
assistant sales manager, Say succeeds 
J. L. Duncan who has retired after 30 
years with the firm. 
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UG Sewed Seat Lasting Machine— Model A 


DESIGNED FOR THE JOB 


Improved heel seat feather lines 
due to tight, positive lasting under 
heatand pressure. Machine handles 
complete range of sizes; children’s 
to men’s size 15. 


Better inseaming better shoe- 
making in following operations 
because wipers form definite crease 
next to rib. 


This new machine is designed to give 
you constant uniformity in sewed seat 
work. Its automatic operation provides 
quality work at a rate of production in 
line with other modern high production 
lasting room machinery. 


Ask your United Branch Office for 
complete details about this new (GA 
machine. 


UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 
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‘ of Abrasives 
Gives You Good Cutting Action 





Many users of Carborundum> ™ : 

made abrasives have found it possible 

because of United service to save One or more ways 
through “Planned Purchasing.” 

While reviewing purchasing practices, United 
representatives have helped a number of buyers 


to: 
© Simplify requirements 


@ Buy more economically 
@ Carry less inventory 


@ Get faster deliveries 


When you order abrasives made by CARBO- 
RUNDUM and serviced by UNITED, you ob- 


tain product value plus the assistance of United 
representatives who know shoemaking abra- 
sives — and are well equipped to help with any 
finishing problems that may arise. 


Look into “Planned Pur- " 
chasing” with United, and 
remember, an ample supply 
of standard items is avail- 
able for prompt shipment. 


*"'Carborundum’” is the registered trademark of, and indicates manufactured by, The Carborundum Co. 


UNITED SHOE MACH 


INERY CORPORATION 


BOSTON, MASSACHUSETTS 
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Pennsylvania 


© Kenneth A. Proctor has opened 
offices in Gladwyne as manufacturers’ 
representative and will trade under the 
name Kenneth A. Proctor Co. The 
firm has been appointed to represent 
Great American Industries, Rubatex 
Division, Bedford, Va., manufacturer 
of Rubatex synthetic crepe soling; 
Adhesive Products Corp., New York 
maker of cement and latex; Cutting 
Die Co., Lynn maker of cutting and 
perforating dies; Stanley Baron Co., 
manufacturer of imitation leathers; 
and Parva Buckle Co., Mr. Carmel, 
Connecticut, maker of shoe buckles. 
Proctor is well known to the trade in 
Pennsylvania, Maryland and Virginia 
as representative for Proctor Counter 
Co. of St. Louis. 





Canadian 
Notes 





@® The Canadian Government re- 
ports a sharp increase in number of 
bankruptcies across the country in the 
boot and shoe trade. There were seven 
failures reported in the second quarter 
of 1952 against only two in the same 
period of 1951 and five in 1950. Of 
the seven failures this year, four oc- 
curred in Quebec, two in Ontario and 


one in the Prairies. 


® Agnew - Surpass Shoe Stores, 
Ltd., of Brantford, Ont., operator ot 
a large shoe chain, has opened its 104th 
store in Toronto. This is the firm’s 
18th store in Toronto itself. Lawrence 
H. Gosnell is manager of the new 


store. 


® Employes of Murray-Selby Shoe 
Co., Ltd., London, Ont., have voted 
122 to 33 in favor of a strike action, 
it is reported. The workers are mem- 
bers of United Packinghouse Workers 


of America, CIO. A union represent- 





TABER 
TANNERY 
PUMP S§S 


... have been meeting the special 
requirements of the Tannery since 
1859. Write for Bulletin TP-629 


TABER PUMP CO. 
300 Elm St. (Est. 1859) Buffalo 3, N. Y. 
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QUALITY CONTROL 


Concluded from Page 9) 


from a single drum daily from a tan- 
nery producing a medium weight calf 
leather. The solid center line is the 
average of these individual values. 
The control limits have been calcu- 
lated from the moving range caleu- 
lated as the successive differences be- 
tween these values. These moving 
ranges were averaged and multiplied 
by the factor to give the distance the 
control limits are displaced from the 
average. Inner control limits (1/21 
limits) and outer control limits (less 
than 3/1000) have been inserted. 
What does this control chart tell 
us? The tanner can deduce from this 
chart that he has controlled his proc- 
ess adequately to reach the one in 21] 
limits but not the three per thousand 
limits of error at the four percent 





ative said that no wage increases had 
been granted employes within the past 
three years except for a five percent 
increase CWO years ago. 

® Revenue freight carried by the 
Canadian railways across the nation in 
the first four months of this year 
dropped to 38,766 tons of hides and 
leather, a decline of 16,131 tons from 
the same period of last year, the Cana- 
dian Government reports. 


@ Officials of the Canadian Shoe 
and Leather Fair, to be held Oct. 
14-18 in Toronto, report the Fair will 
offer the largest and most complete 
showing of shoe and leather materials 
and machines yet assembled under one 
roof in Canada. The! exhibit is de 
signed to present Canadian-made prod 
ucts in the leather and shoe field, is 
sponsored by the Tanners’ Association 
of Canada, the Shoe Manufacturers of 
Canada, and the Canadian Shoe Re 
tailers Association. Close to 98 per 
cent of available space has already been 
booked by exhibitors who will dis- 
play more than 20,000 patterns and 
color combinations 


sodium chloride level he desires. 
Thus, he might want greater assur- 
ance of exceeding four percent on all 
drums. 

If this is true, the data indicated 
that this improved control would re- 
sult if the weaker original brines 
were more concentrated, That is, the 
correlation between brine strength 
given to brine strength in the spent 
liquor is good, as would be expected. 
The fairly broad range in this con- 
trol chart reflects the range in the 
brine feed so that better control there 
or a higher level of brine feed would 
raise the lower outer control limit 
over four percent. 

This is a question for decision by 
the tanner: he must decide whether 
the better control is justified for the 
cost it would entail. The control 
chart merely tells him what his pres- 
ent control measures have yielded. 
and thus furnishes the facets for de- 
cision, 

These are examples of the use of 
quality control charts in the leather 
industry. These and other similar 
statistical quality control techniques 
can be used from the hide house 
through the tannery to the leather 
sorting table. They will yield indi- 
cations of significant departures from 
the tanner’s normal production goals 
which indicators are sufliciently ac- 
curate to enable him to spot abnor- 
mal production lots before they have 
been costly to his reputation as a 
quality tanner. This will guide him 
in his product improvement experi- 
ments, substituting valid mathemati- 
cal tools for less reliable intuitive 
guides in making process decisions. 

Since leather tends to acquire the 
reputation of the poorest production, 
this product improvement throughout 
the industry will aid leather in re- 
taining its favorable con- 
sumer acceptance in competition with 
elastomeric Statistical 
quality control is a management con- 
trol tool that no tanner today can 
afford to disregard. 


present 


products. 








RIVER PLATE 
IMPORT and EXPORT CORPORATION 
405 LEXINGTON AVE., CHRYSLER BLDG., NEW YORK 
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Compact... 
Economical... 
Efficient! 


Simple in design and operation... 
compact ...the new Miller Pedestal Twin Tree- 
ing Machine has several new and helpful features. 
The ratchet action provides eight degrees of ex- 
pansion in the stretch-off mechanism for holding 
varying styles of men’s and women’s footwear 
securely and provides a higher degree of stretch- 
off than previously obtained. When released, 
shoes can be slipped off without disturbing care- 
fully smoothed uppers. 


Other advantages that make this highly service- 
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able machine pay off are fewer parts, greater ease 
of assembly and practically no maintenance. 
Both tray and work head are adjustable to opera- 
tor’s convenience and the all metal construction 
greatly reduces fire hazards. Write today for 
catalog and complete information about this 


machine with or without fittings as shown. 


©. A. MILLER COMPANY 


Branc> of United Shoe Machinery Corporation 


PLYMOUTH, NEW HAMPSHIRE 
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Wanted and For Sale 





For Sale 


6,000 Ibs. shoe platform felt 
cut remnants. Mill packed 
Central Mercantile Co., 
1855 Milwaukee Ave., 
Chicago 47, Tll 


Large straight- 
5e per 


For Sale 


Upholstery Leather Pieces Sorted to your 
specification Satisfaction guaranteed Any 
quantity. All year round 
Centra] Mercantile Co 
1855 Milwaukee Ave., 
Chicago 47, Il 


Machinery for Sale 


3—Tanning drums, 10’ x 8’ cypress three in 
thick w/stee] mountings; 1-—72” Aulson setting- 
out machine; 1--72” Model F Stehling fleshing 
machine; 2 tanks 5 x 7% ft., w/agitators, 3” 
cypress. All like new, used 2 months. A 
Luyat, P.O. Box 178 22nd St. Station, St 
Petersburg 3, Fla 


SEDGWICK K. JOHNSON 


Leather Chemist and Tanner 
Research and Government Work a Specialty 


E-4 19 Pingry Place, Elizabeth 3, N. J. 
ELizabeth 3-7336 


Opportunity for Tanner 


WILL SELL half interest in a small, well 
established fully equipped 
must have tanning experience 
Address J-7 
c/o Leather and Shoes 
300 W. Adams St 
Chicago 6, Il 





Help Wanted 








Experienced Split Man 
who understands sorting, weighting and 
trimming of splits both in pickle and blue, 
in Peabody area. Good opportunity for 
right man. Write Box W-6, Leather and 
Shoes, 10 High St., Boston 10, Mass. 











Wanted 


YOUNG TANNER with good background and 
some all around tanning experience, by chem- 
ical manufacturer in the East, to experiment 
with and demonstrate new tanning specialties 
Excellent opportunity to build career in short 
time Address J-8, c/o Leather and Shoes 
20 Vesey St., New York 7, N. ¥ 





Situations Wanted 





Tannery Technician 


TANNERY TECHNICIAN seeks position with 
reputable firm. Has over 30 years experience 
in tanning, dyeing and finishing of all types 
of vegetable tanned leather Address G-17, 
c/o Leather and Shoes, 300 W. Adams St., 
Chicago 6, Ill 
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Rates 


Space in this department for display ad- 
vertisements is $5.00 per inch fer each 
insertion except in the ‘‘Situations Wanted’’ 
columa, where space costs $2.00 per inch 
for each insertion. 


Undisplayed advertisements cost $2.50 per 
imch for each insert under ‘‘Help 
Wanted”’ and ‘‘Special Notices’’ and $1.00 
per inch for each insertion under ‘‘Situa- 
tions Wanted.”’ 


Minimum space accepted: 1 inch. Copy 
must be in our hands not later than 
Tuesday morning for publication in the 
issue ef the following Saturday. 
Advertisements with box tumbers are 
strictly confidential and no information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING CO. 
300 W. Adams St. Chicago 6 











Superintendent Available 


Exceptionally able man seeks new connection 
Fifteen years with one of country’s finest 
makers of women’s shoes. Knows welt and 
compo construction problems thoroughly Pre- 
fers N. E. Apply Box W-1, Leather & Shoes 
10 High St., Boston 10, Mass 


Development and Finishing 


Experienced in finishing vegetable, chrome and 
retan leathers for dress Belts, Billfolds, and 
Shoes. Wide knowledge of finish compounding 
Good chemistry background. Production minded 
Desire position of responsibility in management 
of tannery Address J-2, e/o Leather and 
Shoes, 300 W. Adams St., Chicago 6, Ill 


Sales Demonstrator 


SALES DEMONSTRATOR Capable young 
man with 7 years experience in tannery, includ- 
ing two years in laboratory, desires position 
Willing to relocate 
Address J-9 
c/o Leather and Shoes 
300 W. Adams St., 
Chicago 6, Il 


Superintendent Available 


MAN COMPETENT to handle all types of 
shoes with exceptional experience on Compos 
Knows how to get both production and quality 
If interested in high grade man and you have 
challenging opening, write to W-4, c/o Leather 
and Shoes, 10 High St., Boston 10, Mass 


Leather Salesman 


ARE YOU SELLING all the New England 
accounts Who use the type of leather you make? 
If you have a standard line of leather, I'll 
take on those hard-to-sell accounts on a 
straight commission basis. Interested? Address 
W-5, c/o Leather and Shoes, 10 High St 
Boston 10, Mass 


Shoe-Suede-Tanner 


UNDERSTAND Leather-Lab, Chemistry 
Histology, Labor, Machinery, Economy, Ca 
culation, Colorimetry, Contract-purchase. Can 
operate small to medium plant for owner on 
his account or contract and provide customers 
Will accept status of manager, super., ass’t 
Excellent ref. as to honesty. Age 45, College 
Address J-10, c/o Leather and 
Chicago 6, Ill 


education 
Shoes, 300 W. Adams St., 
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Quimby’s great book 
for every shoe man 
who wants to know- 


the relation of shoes to 
wearing apparel 
style fundamentals in shoe- 
making 
basic shoe designs 
development of modern 
shoe per 
modern shoemaking proc- 
esses 
. all about lasts 
. facts about foot structure 
. how to fit shoes 
. how to flatter the foot 


AND who wants to know 
the history of the shoe 
industry, its industrial 
stages in America and a 
quick reference to shoe 
terms and data. 

Harold R. Quimby, a me stu- 


dent of the shoe industry and one 
of its outstanding figures, has written 
the romance of the shoe industry 
in “Pacemakers of Progress.” It’s 
a book you ought to have now. Order 
it today. 


$ 6.00 PER COPY 


j Rumpf Publishieg Co., 

| 300 West Adams Street, 

| Chicago 6, Ilinols 

| Enclosed is $.. Please send 
| copies of “Pacemakers 
| of Progress,” by Harold R. Quimby. 
: Name ...... 
i Address: 
| 











Coming Events 


Deaths 


Index to Advertisers 





5-9. 1952—-Advance Boston Shoe 
sponsored by New England Shoe 
and Leather Association. Hotels Statler 
and Touraine, Boston, ad member show- 
rooms 


Oct 
Show, 


Oct. 14-18, 1952--Canadian Shoe and 
Leather Fair, Automotive Building, Toronto 
Canada. Showing of footwear for Spring 
and Summer 1953 


Oct. 18, 1952 
New York Shoe S 
men’s Association 
York City 


39th Annual Banquet of 
uperintendents’ and Fore 
Hotel Commodore, New 


National Hide Associa 
Edgewater 


Oct. 22, 1952 
tion Annual Fall Convention. 
Beach Hotel, Chicago, Ill. 


Oct. 23-24, 
Tanners’ Council of America, Inc. 
water Beach Hotel, Chicago, IIl. 


1952—-Annual Fall Meeting. 
Edge- 


Oct. 27-30, 1952--National Shoe Fair, 
sponsored by National Shoe Manufacturers 
Association and National Shoe Retailers 
Association. Palmer House and other hotels 
in Chicago 


Nov. 9-12, 1952 Spring Shoe Show, 
The Southwestern Shoe Travelers Associ 
ation, Hotels Adolphus, Baker and South 
land, Dallas, Texas. 


16-19, 1952 Parker House Shoe 
sponsored by Boston Shoe Travelers 
Parker House, Boston 


Nov 
Show 
Association 


Nov. 30-Dec. 4, 1952-—-Popular Price Shoe 
Show of America. Showing of shoes for 
Spring 1953, sponsored by National Asso- 
ciation of Shoe Chain Stores and New 
England Shoe and Leather Association. 
Hotels New Yorker and McAlpin, New 
York. 


1953 Meeting of 


Boca 


April 
Tanners 
Raton Club 


9-10 Spring 
Council of America, Inc 
Boca Raton, Fla 


1953 Fifth Factory Manage 
ment Conference. Sponsored by National 
Shoe Manufacturers Association. Nether 
lands-Plaza Hotel, Cincinnati, O 


April 26-28 
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AMALGANMATED 


Louis Melman 


5 i 76, retired leather dealer, 
Sept. 21 at his home in Lynn, Mass. 
A well-known the North 


Melman was 


dic d 


leader in 
Shore Jewish community, 
active in the leather industry there for 
many years. He was also founder and 
first president of the Lynn Hebrew 
School and first president ot Congre- 
gation Anshai Sfard, the North Shore’s 
largest He leaves his wife, 


Mollie; 


synagogue. 
a son, Joseph; and three sisters. 


Joseph Musinsky 

85, shoe 

died Se pt. 
Mass. A resident of nearby Swamp- 
scott, he from 


Russia at 


wholesaler and retailer, 
20 in Lynn Hospital, Lynn, 


to this country 
and built a small 
business the 
leading wholesale and retail firms in 
the area. The firm, known as Musin- 
sky & Sons, was founded 55 years ago. 
Musinsky 
community 
Jacob and Oscar; and two daughters, 
Mrs. Anna Kabat Mrs. Sarah 
Nelson. 


came 
an early age 
into one of 


home shoe 


was active in religious and 


affairs. He leaves two sons, 


and 


David O. Dickey 


0, shoe foreman, died Sept. 17 in 
Emerson Hospital, Concord, Mass. He 


was a former stitching room foreman 
Gibbs Shoe Co. of 

te had worked with 
1935 to 1948. 
Dickey was a member of the Concord 
Rod & Gun Club and a member of the 
Marlboro Knights of Columbus. He 
John J. and Set. 
three grand 


Manning 
Mass. 


firm 


with 
W ore 


the shoe 


ester, 


trom 


two 
Hickey; 


great-granddaughter. 


le ives 
David P. 


children 


sons, 
a sister, 


ind 


Richard H. Barrett 
tired leather foreman, died Sept. 
1 Brockton, Mass., An 


merchant a one- 


hospital. 
time leather and 
ime partner in Hasting Sporting Shoe 
. he had been a foreman with Bar 

Welting Co. 
in 1946. 


the past 35 years. 


for 35 vears beforc 


retiring He lived in Brock- 


ton during Surviv- 


ing are a son, Charles; a daughter, Miss 
Claire; 


sons 


1 sister, a niece and two grand- 
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Linen Thread Co., Inc. 


Los Angeles Tanning Co. 
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North & Judd Mfg. Co. 
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Proctor & Schwartz, 


Reilly-Whiteman-Walton Co. 
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Inc. 


Superior Tanning Co. 
Taber Pump Co. 
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United Shoe Machinery Corp. 29, 30 and 32 





Joseph A. Rogers 
: foreman of the welt department 
it International Shoe Co. in Manches- 
ter, N. H., died Sept. 11 at his home 
in that city. He was a native of Law- 
Mass., but the 
his life had been spent in Manchester, 


rence, greater part of 
where he had been employed by Inter- 
national Shoe the past 43 years. 
He was a member of the First Congre- 
Church. Survivors include 


and two sisters. 


tor 


gational 
three sons 


Louis Samson 
de aler, died as the 
accident on 


. retired leather 
result of an automobile 
Aug. 30 while traveling through New 
Jersey. 
several years but was well known for 
his association with Griess-Pfleger 
Leather Co. of Milwaukee. 


Samson had been retired for 


CHARMOOT 


THE PERFECT SUEDE LEATHER 


co's 


September 27, 1952 





WANT TO MAKE 
YOUR THREAD DOLLARS 


int 


Some people claim that one way to reduce 
shoe manufacturing costs is to buy at the 
“best price” you can get. 

But actual tests in shoe manufacturing 
have proved, conclusively, that the finest 
thread you can buy is the real way to reduce 
that particular cost. 

Threads that combine absolute uniformity, 
good strength and machine-performance give 
you better running on the machine— less 
breakage— better operator satisfaction—less 
lost time—and better quality work. 

Wise buyers, therefore, don’t count the cost 
on the tube but on the shoe. 

That’s why so many of them buy Barbour’s 
Universal Linen for thread lasting-—a thread 
of outstanding quality for stitchdown shoes. 
It gives more mileage, less breakage, better 
results and real economy. 

Make your thread dollars bigger by buying 
performance— make your thread dollars big- 
ger by buying Barbour’s threads! 


BARBOUR’S THREAD: —Sinew ¢ International and Thread Lasting Linen Threads « Backseam “Closing” Linen Kantstrand 
Thread Lasting Cotton . Shurseam = « Supertite 


and Pioneer Braided — e Nylon « Red Hand « Littleway 
Liberty ¢ Gold Medal ¢ Queen ¢ Castle and Passaic « 


Ready 


Wound Bobbins for Littleway 


and Goodyear Stitchers 














GLOW 
—an tinna Jettick shoe by 
Dunn and MeCarthy, Inc 
ol Auburn. New York 





AMERICAN HIDE 


U 


l 


The justly-famous. foot-easing comfort of Enna Jettick 
shoes is further enhanced by Crushed Calfskin. This fine 
mellow calfskin is especially softened and boarded to give 
maximum comfort and snug fit to stvle footwear. And 
most important. American Hide Crushed Calfskin takes a 
beautiful polish —-an unusual feature for a crushed leather 
American Hide Crushed Calfskin is used in Enna Jettick 
GLOW — a big seller known from coast to coast for its 
foot-ease and comfort. American Hide Crushed Calfskin 
is available in black and all Rosebay Willow Calf colors. 


¥f 


ano LEATHER COMPANY sosrton 





